Giving in a Down Economy:
Performance Strategies for
Any Market
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A little housekeeping...

> . We’re recording this webinar!
’-‘Cffj All registrants will receive an email containing a link to the recorded

webinar AND a ton of other resources!

Feel free to ask questions!
Use the Questions chat box to ask your questions.
We will have a Q&A session at the end of the presentation.
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: EMAIL :
: INTEGRATIONS !

DONATION
FORMS

PEER-TO-PEER
FUNDRAISING

CRM

AL Designed with you in mind
: Designed for fundraisers by fundraisers through
- customer-led development input

/ [Mj Time saving data tools

EVENT
MANAGEMENT

YOUR
ORGANIZATION

Save time, attract and retain donors, and raise
more money with all of your fundraising data in
one place

AUCTION
EVENTS

{C:%é Powerful integrations

Easily integrate with your third-party CRM, email
provider, and accounting software
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OTHER

Unlimited forms, events, users, training, and support
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We know the value of relationships and are proud to connect you with
One & All, a member of our partner network.

Powerful Fundraising Technology + Compelling, Creative, Science Backed Marketing

[
'V oneandall.

Raise More, Manage Less

Donation Forms | Event Registration A social impact marketing agency
Text Fundraising | Peer-to-Peer | Auctions for purpose-driven brands
Integrations & Data



Meet the Speaker O.

Lori Collins| SVP, Giving Sciences, One & All

Lori Collins leads One & All’s Giving Sciences group, which applies data science to charitable giving. Through
extensive donor and market research, along with insights from supporters’ actual behaviors, she identifies ways
fundraisers can leverage trends into enhanced programs and performance. An expert in her field, Lori has several
decades of experience working with some of the largest commercial and nonprofits in the world but prefers to use
analytics for the greater good by helping social good organizations make a bigger impact in the work that they do.
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2022 Factors Impacting the Economy & Giving

INFLATION AT 8.3% YOY

$ July & August inflation dropped from June’s 40-year high
of 9.1%. Federal Reserve hiking rates. Consumer sentiment
fell to a new low in June, rose in July & August.

» SUPPLY CHAIN ISSUES

6@ Transportation, staffing, and inventory challenges are
pushing costs higher and wait times longer.

COVID ENDEMIC

Cases in the US are up this year, though fatal outcomes
are lower. Nearly 80% of Americans believe it’s here to
stay.

@

UKRAINE WAR

Support is flowing to the International Relief sector in
ways that mirror the Human Services pandemic
response.

STOCK MARKET VOLATILITY

Now in bear territory, the S&P 500 had its worst first
half of the year since 1970. (But, it’s still ~20% higher
than Feb. 2020)

GREAT RESIGNATION

New research shows this is a longer-term trend, not an
artifact of the pandemic. It was fueled by a strong labor
market, though there are signs of slowing on both fronts.
(July unemployment at 50-yr. low of 3.5%; August: 3.7%.)

Sources: Bureau of Labor Statistics 8/22; CSI, University of Michigan 8/22; Ipsos poll 7/22; WSJ 7/22; Harvard Business Review 3/22.
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Industry Trends Q1 2022: Blackbaud

ALL VERTICALS
Revenue increases just went in the negative after two years of gains. Giving continues
to follow need, with the Ukrainian war driving support for International Relief.

HUMAN SERVICES & INTERNATIONAL RELIEF SWAPPING
Human services is settling from pandemic highs; performance is still up 36% vs. Q419.
Q2 expected to continue downward trend.

SECTORTYPE PERIOD YEAR-OVER-YEAR PERCENTAGE CHANGE (REVENUE)

National Index Q1YTD 2021 I 06%
Q1YTD 2022 -1.9% ]
Animal Welfare Q1YTD 2021 B 43%
Q1YTD 2022 -86% N
Arts & Culture Q1YTD 2021 e
Q1YTD 2022 -165% |GG
Environmental Q1YTD 2021 _ 20.4%
Q1YTD 2022 -121% | R
Health Q1YTD 2021 B 208%
Q1YTD 2022 1% |
@ Human Services Q1YTD 2021 D z00%
Q1YTD 2022 -209% NG
@ International Relief Q1YTD 2021 D 236%
Q1 YTD 2022 I, 76.7%
Societal Benefit Q1YTD 2021 B s6%
Q1YTD 2022 -53% I

9  Sources: Blackbaud’s DonorCentrics Q1 2022 report, June 2022. Excludes gifts $10K+. Q h Q a m d a
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January through July Revenue

EXCLUDING $10,000+ GIFTS INCLUDING $10,000+ GIFTS

YOY
-16.5%

+28% VS.
2019

1 2 3 4 1 2 3 4

10 Source: One & All clients.
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January through July Digital Revenue

HUMAN SERVICES

DIGITAL EXCLUDING $10,000+ GIFTS

YOY
126.1%

Source: One & All clients.

DIGITAL INCLUDING $10,000+ GIFTS

YOY

-21.7% YOY YOY

273.5% -29.9%
+57% VS. +87% VS.
2019 2019

oneandall.



Revenue Trend: Human Services Benchmark

Revenue under $10,000 saw a 21-
year high pointin 2020, driven by
the COVID-19 Pandemic.

The pandemic reversed the new
donor declines through 2019, with
continued revenue per active
donorincreases.
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12 Source: One & All clients; excludes gifts of $10,000+.
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IN YOUR COMMUNICATIONS




Perceptions: Demand for Services Still High

Q- Compared to before the pandemic began, do you feel current demand for food bank

3 4%
3%

services IS...

BY GENERATION
48.1%
76.0%
4 79.2%
83.8%
90.9%
25.9%
17.3%
3 15.6%
M.1%
L 9%
22.2%
2.7%
2 1.3%
1 0.0%
. 0.0%
I 3.7%
4.0%
1 3.9%
51%
0.0%
0% 10% 20% 30% 40% 50% 60% 70% 80% 920% 100%
B Series5 M Series4 M Series3 Series?2 M Seriesl
oneanda

15 Source: One & All regional food banks survey of N=300 active charitable donors, May 2022. *Caution: Small sample sizes for Gen Z (n=27) and Seniors (n=22).
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CULTIVATE
MONTHLY
SUPPORTERS

-y ©

GROW
DIGITAL

CULTIVATE
MAJOR
DONORS

STEWARD
SUPPORTERS

LEVERAGE 6 GROWTH IDENTIFY

BRAND

EQUITY LEVERS PLANNED

GIVERS

- oneanda
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Seize the Initiative

BRAND EQUITY

DEVELOP A CUSTOMER
EXPERIENCE MAP ALIGNED TO
YOUR BRAND & MARKET

BUILD A DIVERSIFIED CONTENT
STRATEGY INCLUDING PR

Live your brand purpose

ACTIVE SUPPORTERS

MAKE WELLNESS CALLS

ENGAGE IN LIVE STREAM
TOWN HALLS OR LIVE TOURS

SUPPORTER SURVEYS

Build relationships

MONTHLY SUPPORTERS

ENSURE DONORS FEEL IN
CONTROL

TARGETED OFFERS BY AGE

PROVIDE MODERN PAYMENT
OPTIONS

Drive experience innovation

GROW DIGITAL

USE DATA TO CREATE A
360-DEGREE VIEW AND
SEGMENTATION

DEVELOP TARGET PERSONAS
AND EXPERIENCE

USE A MIX OF PLATFORMS TO
DRIVE BOTH TRAFFIC AND
CONVERSIONS

Make it personal

oneandall.



Questions?

This webinar program qualifies for 1 point of continuing
education toward maintaining the Certified Fundraising
Executive Management (CFRE) credential.

Donation Forms | Event Registration
Text Fundraising | Peer-to-Peer | Auctions
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Thank you for joining!
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