WHAT IS IT?

A micro-video is typically less than three minutes long and contains
compelling content.

You can record and post videos using Instagram, Periscope,
Snapchat, Facebook, Vine, Twitter, and the ever-popular YouTube and
Vimeo.

WHY SHOULD YOU USE IT?

Micro-video is perfect for your social channels! It gives donors what
they want most: stories that are told visually.

Fun fact: People who donate to an organization are substantially more
likely to have watched a video from that org before giving.
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HOW CAN YOU USE IT?

Use micro-video to thank donors on social media, on your donation
confirmation page, linked in an email receipt, show behind-the-scenes
work, give updates, create calls to action, tell stories, and make
fundraising asks!



http://www.bethkanter.org/video-donations/
https://www.qgiv.com/blog/micro-video-nonprofits/

