
Change the Channel!

Multi-Channel Marketing for Your Next Fundraising Campaign
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What the heck is “multi-channel 
marketing?”

It’s the practice of simultaneously marketing a 

product, campaign, or program through different 

types of media.

#FundraisingLab



A multi-channel marketing campaign 
will generally include marketing on:

+ Your website
+ Social media
+ Paid search & SEO
+ Retargeting ads
+ Print pieces
+ Direct mail
+ Phone calls
+ Text messaging
+ Fundraising and donation 

processes

What’s In a Multi-Channel Marketing Plan?

#FundraisingLab



Build Your Asset List



Donation Forms  Event Registration  Text Fundraising  Peer-to-Peer  Auctions

You’ve nailed down your goal, audience, 

and story. Now it’s time to build the assets 

you’ll need to use during your campaign.

We’ll look at two kinds of assets:

+ Must-have assets

+ Nice-to-have assets

#FundraisingLab

Build Your Asset List
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Great images are going to be important! 

Use images that:

+ Are people-focused

+ Feel happy or uplifting

+ Feature individuals or small groups

+ Include eye contact with the viewer

#FundraisingLab

Must-Have Assets
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Solid donation processes, 

including branding and 

storytelling elements on:

+ Landing pages

+ Donation form (or event or sign-
up form, etc.)

+ Confirmation pages

+ Receipts

#FundraisingLab

Must-Have Assets
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Make sure your receipt or email 

confirmation includes:

+ Transaction details

+ Branded content

+ Story elements

+ Impact statement

+ Information about updates or future 
communications

#FundraisingLab

Must-Have Assets
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Some of these won’t be a good fit for 

you. Some will! Think about your 

audience when considering whether to 

use these.

+ Promotional videos

+ Text messaging and fundraising

+ Merchandise or swag

#FundraisingLab

Nice-to-Have Assets
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How Do You Approach Marketing 
Assets?

+ We stick to the basics 

+ We’ll try one or two new things 
to see how they work

+ We’ll try anything once

+ We use a ton of different 
marketing assets in our 
campaigns



Choosing & Using Different Channels



Your Website
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Your website is the hub of your campaign! Consider revamping your home page 
to include story details, imagery, and CTAs that will move people to action.

#FundraisingLab

Add Your Story to Your Website
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If you’re running multiple 
different campaigns 
simultaneously, you may want to 
consider building a micro-site.

A micro-site is a page or group 
of pages specific to a campaign 
that can function independently 
from your normal site.

#FundraisingLab

Add Your Story to Your Website



Direct Mail



Direct Mail

Direct mail is still a reliable 
fundraising channel, 
especially if you have lots of 
donors from the Baby Boomer 
generation.

Younger donors appreciate 
direct mail updates, too!

#FundraisingLab



Direct Mail

Tips for direct mail:

+ Use a few high-impact images 

+ 14-point font is standard

+ Include a full-page remit slip

+ Include a short URL to a donation 
page

+ Create an eye-catching envelope

#FundraisingLab



Email 
Communications
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Email Communications

This is an ideal format for storytelling, 
but it’s important to keep it short and 
scannable. Consider introducing your 
story, then linking to the full story. 

Include CTAs!

#FundraisingLab
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Email Communications

A few tips for successful emails:

+ Link to donation forms in your 
appeals

+ Segment your emails

+ Personalize the “from” name 
and address to improve open 
rates

+ Test your subject lines!

#FundraisingLab



Social Media
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Almost everyone is on social media these 
days! The Sprout Social 2019 Index found that 
about 83% of Americans had a Facebook 
account. That doesn’t include other platforms!

+ Different generations favor different 
platforms! Target platforms where your ideal 
donors spend their time.

+ Quality > Quantity

+ You don’t have to be everywhere!

#FundraisingLab

Social Media
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Social media tips:

+ Focus on images and video—they 
perform best on most channels

+ Tell stories and reiterate how 
donors make a difference to real 
people

+ Include CTAs and links in your 
posts

+ Not all posts should be appeals!

#FundraisingLab

Social Media



Text Fundraising 
& 

Communications
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90% of text messages are opened 
within 3 minutes. Most people respond 
in 90 seconds!

Because it’s such a personal 
communication method, it can very 
quickly become intrusive or annoying.

#FundraisingLab

Texting: The Phone-al Frontier
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Texting: The Phone-al Frontier

Texting tips:

+ Choose simple keywords (and test 
them before you use them)

+ Include keywords on marketing assets

+ Send texts sparingly when they’ll make 
the biggest impact

+ Use outbound texts to build 
momentum when you’re near a goal or 
important milestone.

#FundraisingLab
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What Is Your #1 Most Effective 
Fundraising Channel?

+ Our website and online donation form

+ Direct mail fundraising appeals

+ Social media fundraising

+ Text-based fundraising



Last Step! Campaign 
Wrap-Up and Review
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Gauging Your Success 

Once you’ve wrapped up your 
campaign, take a while to review 
your successes and 
opportunities for improvements.

+ Did you hit your goal?

+ What worked? What didn’t?

+ What will you change next time?

#FundraisingLab
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Plan for the Future

Use what you’ve found to 
prepare for your next 
campaign!

+ Mimic what worked

+ Tweak what fell flat

+ Cut excess channels

+ Refine your audience

#FundraisingLab
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Want More Fundraising Goodness?

Want more best 

practices? Check out 

qgiv.com/blog!

We’ll send you a copy 

of our Multi-Channel 

Marketing Workbook!

Looking for info about 

Qgiv? Email

contactus@qgiv.com


