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We know the value of relationships and are proud to connect you with
Constant Contact, a member of our partner network.
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Today’'s Speaker

Matthew Montoya
Partner Enablement & Training Manager at Constant Contact

Matthew Montoya, Partner Enablement & Training Manager, Constant Contact - In his ten years at Constant Contact, Matthew has
taught over 15,000 small businesses, nonprofits, and individuals to work smarter. In his 20 years in marketing, he’s worked on nearly
every kind of marketing vehicle around, and even spent 4 years working at a nonprofit helping achieve and surpass donation goals
primarily through email marketing.

Donation Forms ® Event Registration ® Text Fundraising ® Peer-to-Peer ® Auctions @glv



Common Email Marketing
Pitfalls for Nonprofits

* Overly complex email

* Not emailing regularly enough
* Not linking enough to website
* Not using data strategically

« Weak mobile email design

Some use “regular” email (Gmail, Outlook) for

bulk sending




Why regular emai
doesn’t work

* Limited sending

* No formatting control

« Susceptible to filters

* No cohesive branding

* Potential SPAM complaints
* No tracking or reporting

Stay cool when it's hotl

Southside Cycling <southside@southside.com=

to Black, Robert; Black, 5.; Braun, Adelle; Braxton, Carson, Thomas: Sherry; Cassey, Spenser; Chives, Daniel;
Duggar, Rich; Downs, Tammy.; Dale, Mickey; Dickens. Kyle: Finnegan, Carry; Finestein, B.; Fish, Alex; Felder, M.:
Grace, Kiley; Heldman, Samantha; Isaacson, Fiona; Jackson, Cheryl; Jackson, Bob; Jones, Robert; Johnson, Ben;
Kale, Gretchen; Lindstrom, David; Lowes, David; Miles, Jackson; Minestrone, Chicory; Manolitsis, Rebecca =

From: Southside Cycling [mailto:southside@constantcontact.com]

Sent: Thursday, June 11, 2015 3:37 PM

To: Black. Robert; Black, 5., Braun, Adelle; Braxton, Carson, Thomas; Sherry, Cassey, Spenser; Chives, Daniel,
Subject: Stay cool when it's hot!

Let us help you have the perfect cycling summer! Visit our shop for the latest trends on gear for the season...

Hi! Tanya,
Have yau chacked us out lately?

Our bike shop has all the latest the Summer season trends at discounted prices and
we're looking to keep you “cool” in the heat! We appreciate your business and if you
haven't stopped in recently, bike on over and you will find all the latest gear for your
cycling needs. We want to be your partner on the road. Check out our new latest and
greatest in helmets, shoes. glasses, gloves and other sports wear In addition, we have
some upcoming workshops that may interast you.

Our very own Brody will be instructing those of you who would like to learn the art of
bike repair and tuneup, for a hands-on warkshop this month. You will learn how to clean
and restore older models for reuse and he will also educate you on what to look for
when shopping for a new one. Workshops start June 21 and run for 2 weeks, from 7.00
pm - 9:30 pm. Please visit our website at www.southsidecycling.com to sign up! Bring a
friend and receive a 15% discount an your next in-shop purchase!

Dan't forget about our event at the end of the month! We put our bast foot forward when
we padal for charity! Donations are accepted and you don't have to be a professional to
participate. Be sure to visit our shop to gear up for that Summer trek to stay comfortable
while you help to make someone else's life a little easier. Sign up now for this wonderful
eventon our website. Families are welcome!

Thank you for your continued customer layalty and please stop in the shop and say
hello to Brody and myself! We look forward to seeing you!

Slay cool!

Southside Cycling Team



Email marketing best practices
that make you look great!

Provide beautiful templates
Reinforce brand identity
Manage subscriptions

Ensure email delivery
Track results
Obey the law

July 2018

Monthly Update:
Making a Difference

In 2017, wwe were able to help over 450
families.

These families were able to provide
meals that improved healih and
wellness in cur commuriity.

We had over 75 volunieers ihroughout
the year and harvested:

110 pounds of lettuce
120 pounds of carrats
180 pounds of peppers
315 pounds of broccoli
160 pounds of tomatoes
460 pounds of potafoes
820 pounds of squash

THANK YOU! Check out our website to see all of the ways we are
preparing this year.

Volunteering and its Surprising Benefits

ANIMAL
RESCUE

another Labrador Ry

= If you have an active
love going on waiks, hikes, and o

you

= If you have a family. These dogs tend 1o have a greal lemperament. especially
around kids ampered and trusting

= Because they an dogs tend to 1t right in 1o many
famibies ey ar

Check oul the link below meet Chuck and maore about this breed
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Email marketing delivers.

the conversion rate
as social media

For every spent on email marketing,
there is a average ROI
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U.S. Bank 9:06 AM
Stephanie, get 10% off select gift cards for a...
i oth...

King Soopers Friday Deals
Savings You've Be
hani

Yesterday

My Preschooler This Week
Your 2-Year-Old: Normal? Or Gifted

Last week

center27@sshouse.com
Back to School!
amil

Animal House Rescue & Grooming Jul 24
2020 Calendar Contest
)P far P

U.S. Bank
The U.S. Bank Mobile App is changing

in th
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Email is reliable.

Email gets delivered
over 90% of the time.

(Facebook posts reach just

2% of fans.)



Q: What is the #1 app on smartphones?

A: Email

More than half of all emails are
opened on a mobile device

Source: Litmus
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First impressions matter now more than ever

So how do we make sure you are doing the right things to be effective?
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What's wrong with this email?

IF %

April 15th is coming.

Are you ready:

¥ in an3an33027

Top Tips to Ensure Clients Pay on Time and Increase
Your Cash Flow
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cash flow problems. This s & serious
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Time's up!



Why 5 seconds?



When email design doesn’t take mobile into consideration

Source: Bluehornet
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So let’s think about this email agai
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Keep it Succinct ©

e Logo that reflects your brand
e Headlines: 22 pt. | Body Text: 14 pt.
e CTA: Less IS morel
e Attract, engage and redirect
of text or less or a picture, a

paragraph and a call to action should make
up the composition of your email.

ch 15th at 9:00 am

Can you help?
":]:.l.'l!c Illl' :.l.rl.L !'"-I-'l“ L [+ \.:_u-lllljl R A Y ||I-|||||I'|-r.
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Use Consistent Colors

Hi Nicole,

Thanks for your interest in adopting Chuck!
another Labrador Retriever:

« If you have an active lifestyle. Lab
love going on walks, hikes, and other
you

= If you have a family. These dogs te
around kids. They are kind, outgoing.|

« Because they are easily trainable.
families as they are easy to house tra

Check out the link below meet Chuck and le
Thank you!

Allyson
Shelter Founder

Hearts & Tails Animal Rescue
123 Main Street
Waltham, MA 02160

Heartsandtailsanimalrescue.org

ANIMAL
RESCUE

Hi Nicole,

One of the best things about Chuck
is that he makes friends easily. He
becomes friends with anyone he
meets almost instantly! He loves
other dogs and even cats which
means that he'll make a good match
for most families.

This personality is pretty typical with

other dogs in this breed. So if this is

something you look forward to in a

dog. Click the link to learn more about him and see other dogs available for adoption.

Thank you!

Allyson
Shelter Founder

LEARN MORE!

Hearts & Tails Animal Rescue Shelter Hours:
123 Main Street M-Th: 11 am -8 pm
Waltham, MA 02160 Weekends: 8 am - 6 pm

Heartsandtailsanimalrescue.org 866-289-2101

0000

e Keep colors the same
e Color represents brand, quickly

e Celebrate holiday with content

Color increases brand recognition by 80%

20



Make it Personal

Help us provide more forever homes!

Hi Nicole,

At Hearts & Tails Animal Rescue, we thrive on support from the community. With the help
of donations and volunteers, we are able to provide more forever homes for pets in

el i

e (Causes awareness
e WIFM
e Makes problem/solution, theirs

11%higher open rates and  27% higher click
through rates when you add personalization

21



Always Use Images

THE MASTER'S UNIVERSITY View this email in your browser.

GIVINGTUESDAY

The faculty of The Master's University is a key reason why Master's U is consistently recognized
nationally as a leading academic institution and some of the most fond memories students and alumni
have are because of them. This year all funds for #GivingTuesday will go directly to benefit the current
full-time faculty here. Each dollar received will be matched* by generous donors who also believe in our
faculty and what we do to educate for eternal influence. Giving a gift of any amount is a great way you can
be an encouragement with an immediate impact.

WE NEED YOU to help make this happen.
Text "GIVETMU" to 41444, or click the button below!

Donate Now

If you have any questions, please don't hesitate to contact the Office of Development at
661.362.2210 or development@masters.edu

e Logo that reflects your brand.

e Link yourimages

e Use same destination as CTA

e Limitto no more than 3

e Never use 100% image

higher engagement rates
for posts/emails that include images.

22



Images are content too!

90% of information processed by the brain is visual content

Source: www.adweek.com

23



Working with photos

® Choose the right size - be aware of scroll
® Avoid copyright issues

® Use your own photos

® Find stock images




Use Buttons Instead of Links C)

ANIMAL
RESCUE

e Buttons are easy to click on with finger
e Bullet - proof

Makes Friend . G e e Eye catching

Hi Nicole,

Hi Nicole,

One of the best things about Chuck
is that he makes friends easily. He
becomes friends with anyone he

meets almost mstantlyt He Iwes = It you have an active lifestyle. Labradors are know)
other dogs and even cats which love going on walks, hikes, and other adventures, Cl

e Ty e Using a call -to - action button instead of a
text hyperlink can increase click through
ratesup to 28%

Thanks for your interest in adopting Chuck! You might consider adopting Chuck or
another Labrador Retriever.

energetic. So if you
be a good fit for

This personality is pretty typical with
other dogs in this breed. So if this is
something you look forward to in a

dog. Click the link to learn more abo!

Check out the link below meet Chuck and learmn

Thank you!

Allyson
Shelter Founder

Thank you!

MEET CHUCK!

Allyson
Shelter Founder

Hearts & Tails Animal Rescue Sheiter Hours:
123 Main Street M-Th: 11 am - 8 pm
LEARN MOI Waltham, MA 02160 Weekends: 8 am - 6 pm

Shelter Hours:
M-Th: 11 am -8 pm
Weekends: 8 am - 6 pm

866-289-2101

00006
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Opens

« Gauge interest

« Determine best day/time

« Nonprofit average = 22%

27



Clicks

« Measure success

« |dentify engaged readers

 Nonprofit average = 10%

28



Fewer links, more clicks.

Clicks per Link

Click Rate

IIIIIIIIIIIIIIIIIIIIIIIIIIIIII

Number of Links

1 3+ S5+

most clicks steep decline less to no clicks







Targeted, relevant emails are important!

11%

Personalized
subject lines
receive a 11%

higher open
rate

27%

Personalized
emails receive a
27% higher click
rate

Source: Personalized emails receive 11% higher opens, 27% more clicks

$5%

Contacts who
receive relevant
content spend
more money and
tell more people

Experian, 2016
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How Click Segmentation works

Contact clicks Contact is added to list

Insert Link
ential dog adopt (3) ¥ Make Contacts my default view
ANIMAL ‘ * Text to display as link
RESCUE
Dogs for adoption I is
* Link URL ame a  Email Company City, State o

Ji Nicole

www.heartsandtails.com/dogs

One of the best things about Chuck
is that he makes friends easily. He
becomes friends with anyone he
meets almost instantly! He loves
other dogs and even cats which
means that he'll make a good maich

Add Dynamic Variables
Enable Click Segmentation , Charlie charlie@egifimarketplacec... NH

Clicking on this link will add the contact to the specific list, helping you send more targeted emails
Learn more

for most families. evilacqua, _ _

) e Jbevilacqua@constantcont. . MA
This personality is pretty typical with I Potential dog adopt v I ames
other dogs in this breed. So fthis is
something you look forward to in a .
dog. Click the link to learn more about him and see other dogs available for adoption. | Create new list rown, Brandon bugs@egiftmarketplace.com
Thank you!

g

- Cancel m rows per page - 3 of 3 items

Shelter Founder

Show 50 rows per page ~ 1— 4 0of 4 tems

123 Main Street
Waitham, MA 02160

M-Th: 11 am - & pm
Weekends: 8 am -6 pm
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Date

Birthdate, business
anniversary

Automation options

List

When they join or when
you add them to a list

Behavior

Open an email or
click on a link

34






Getting Your
Email Opened

 “From Name” is most critical
« Subject Line assists “From Name”

« Teaser (Preheader) text helps

AcULEUC NGl [\atco Foundation 12:27 PM
STl  \Vith A Little Help From Our Friends

(Preheader) text — Your donation is needed now more than ever. If you



Header Information

wil ATRT = 2 10:53PM ¢ < @ Qi (mm) 4

¢ iCloud Edit

Inbox

From information

Consistent & recognizable

" e Jack Grant 4:06 PM » }
Time, not money, is most h » L Reply to email address

Who Is
Jack Grant?

|deal length is 4 -7 words

Preheader text

Hook them with 5 -8 words

37

® AChristmas St ... 10:17AM
Major Awards On Small B...
+ Visit A Christmas Story ...

% e Content Mark... 10:10 AM
This Week in Content Ma...

View Message in Browser...




Avoid Repeats

Same subiject line

« Gives no reason to open

Gets tuned out

Matco Association 12:27 PM

O Matco February Update

Having trouble viewing this email? Click here.

Matco Association 12:27 PM

S Matco March Update

Having trouble viewing this email? Click here.

e



Questions

Ask a question to cause curiosity

Matco Foundation 12:27 PM
Can You Do More to Help?

Christmas is almost upon us. So many are needing

Matco Association 12:27 PM
Struggling To Find a Way to Help?
@

With the recent event affecting our community, many need

Matco Group 12:27 PM
O Can We Help You Cut Time?

Time is the most important asset in your lives. Lost time
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Alliteration
Repeat same letter, eye look for patterns
g ~ Matco Clubs 12:27 PM
' 1Y @ Seven Simple Solutions Save Season
. We’ve got what you need this season. We are ready to
7 s ’ . L "#_,--."
. 8
£ 1 |
-_- - First Matco Church 12:27 PM
Y WA Friday Fun For Families and Fellowship FMC
\ .' m-ﬁ"’ﬁ‘ ”,/__'_"7_! has Some great activities for the whole family. From
g =

Matco Clothing Emporium 12:27 PM
Today's Top Terrific Tips

Do you have all the steps you need to succeed? Here




Allusion

* Refer to pop culture or famous lines
* Lyrics and titles capture the eye -
* Tie it to content Qnti-Polling System METALLTe:

STEREDO

Matco World Group 12:27 PM
Let it Go, Let it Go

Drop those extra clothes off today. They are needed!

Matco Club 12:27 PM

Let Them Eat Cake, and Brownies
We've got a great breakfast meeting this month.

Matco Community Players  12:27 PM
May the Farce Be With You

Auditions are open for our next production.




Chunking

Don’t write a sentence
Break the “rules” to stand out

Matco Association 12:27 PM

You, Plus Us, Awesome
When we work together we can change the world!

Matco Financial Help Center 12:27 PM

Taxes, No Fun, We Love Them
We can help you, cost free, overcome common tax issues

Matco Club 12:27 PM
Help Others, Feel Amazing, Share

Each New Year, people are always looking for a way to help.




Numbers/Lists

Start with a number  — it’s like candy
No more than 9 -3 high results

Matco Light Foundation 12:27 PM
Three Mistakes All Ministries Make

We all make mistakes, but these can cost

Matco Humane Society 12:27 PM
Seven Ways to Help Your Pet

We don'’t just offer adoption, we know a thing or two about pets!

Matco Community Theatre 12:27 PM

Five Must See Films Before Summer
Don’t start summer without checking out

BN

oy
g ok
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Emoj

56% of brands using emoji in their email subject lines
had a higher unique open rate. Source: Experian

Matco Health Coalition 12:27 PM
£ Spring is here, time to bike!

Bikes are fun & a fantastic way to maintain your health

Matco Org 12:27 PM
® Would You Miss Our Biggest Event? @

We only do it once a year,and it won’t be the same without

Matco Church Bookstore 2:27 PM
{5 Read Along Tuesday!

Bring your little ones as we’llbe reading together




Personalization

Personalized promotional emails
Typically receive an 11% higher open rate

Matco Service Awards 12:27 PM

Susan, It's Your Time to Shine!
We need you to be apart of the movement again

Matco Health Committee 12:27 PM

® We’'ve got a secret for you, Elizabeth!

You + us = awesome, but it does require

Matco Association 12:27 PM

Stan? Are you ready?
We’ve always counted on you as a pivotal part of our team




Things to Avoid

@ Check the language
® Avoid words like:
* ‘Spam?”, “Credit Card”, “Weight Loss”

* AILCAPITALIETTERS
* Excessive punctuation (??7?,..,!)

* $$% and othersymbols
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@iv + @ Constant Contact
Helping you grow, together

Constant Contact has partnered with Qgiv to
offer you exclusive savings.

Save
30 %/mo for 3 months

on our Email or Email Plus plans.

Get started today!

bit.ly/ctct - qqgiv
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This webinar program qualifies for 1 point of continuing

education toward maintaining the Certified Fundraising
Executive Management (CFRE) credential.




Q2{\%

Thank you for joining!

For more information on Qgiv's fundraising platform, contact:

contactus@qgiv.com | 888-855-9595

For more information on Constant Contact, contact:

partnersupport@constantcontact.com | 855-225-1276



	Email Marketing Best Practices for Nonprofits
	Slide Number 2
	Today’s Speaker
	Common Email Marketing�Pitfalls for Nonprofits
	Why regular email �doesn’t work
	Email marketing best practices 
that make you look great!
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	When email design doesn’t take mobile into consideration
	So let’s think about this email again
	Slide Number 18
	Keep it Succinct
	Use Consistent Colors
	Make it Personal
	Always Use Images
	Images are content too!�
	Working with photos
	Use Buttons Instead of Links
	Slide Number 26
	Slide Number 27
	Slide Number 28
	Fewer links, more clicks.
	Slide Number 30
	Targeted, relevant emails are important!
	Slide Number 32
	How Click Segmentation works
	Date
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Helping you grow, together 
	Questions?
	Thank you for joining!

