Designing the Donor Journey
for Giving Tuesday
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lv No long-term contracts or start-up fees
[  Unlimited forms, events, users, training, and support

© INTEGRATIONS

FUNDRAISING TECH

Made for you

ALY Designed with you in mind
Designed for fundraisers by fundraisers through
customer-led development input

Elﬂ Time saving data tools

Save time, attract and retain donors, and raise
more money with all of your fundraising data in
one place

ié}’é Powerful integrations

Easily integrate with your third-party CRM, email
provider, and accounting software



+ We're recording this webinar! We'll send you a

copy after the webinar is complete.

+ Feel free to ask questions! Use the Q&A option to ask
guestions and the chat option for general discussion:
we’ll answer all questions in a Q&A portion at the

end of the presentation.

+ Share your highlights and takeaways with the

#agivwebinar hashtag, and make sure you follow
@Qgiv!
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Meet the Speaker

Justin Cook, Product Marketing Manager

+ With Qgiv for over 3 years and a marketing professional for over 6!

+ Digital marketing and optimizing the user journey are my areas of expertise.

+ | have 5 animals: 3 dogs and 2 cats.
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What are we covering today?

We are going to dive into prepping for Giving Tuesday
and how to optimize for your donor journey so you’re
ready for the big day this year! We'll cover:

+ What you need to do now
+ What you need to prepare
+ Examples of great Giving Tuesday campaigns

+ How Qgiv can help




What is a donor journey?




The Donor Journey

Awareness Consideration Loyalty/Advocacy

Donation Forms | Event Registration
Text Fundraising | Peer-to-Peer | Auctions

(egiv




The Donor Journey

First exposure Research 15t gift 29 gift

Awareness Consideration Loyalty/Advocacy

Potential donor Potential donor Donor gives to your Donor gives a second
learns about your performs research on organization. gift. Potential to tell
organization and your organization and friends about cause.
cause. others.
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The Donor Journey

Awareness Consideration Loyalty/Advocacy

Ads, emails, blog 3rd party sites like Website pages, Receipts, thank-you
posts, press releases, Charity Navigator, donation pages. pages, thank-you
social media, etc. website pages like the emails, additional ask
about us page or pages emails, donation page,
dedicated to etc.
describing your cause,
etc.
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Why focus on the donor
journey?

It’s expensive to acquire new donors, even more so
when your donor journey is not optimized. The goal
should always be to provide an exceptional experience

for new and returning donors.

8-20
Donor interactions

(or touchpoints)

5-25x

Higher costs to acquire new

donors vs. retaining

5.4x

Recurring donors give more than
one-time donors over their
lifetime



What You Need to Do Now




Donor Journey for
Giving Tuesday

Everything starts with a plan. A good plan starts with
research.

+ Do you know what worked last year for your Giving
Tuesday campaign?

+ What does your donor journey look like?
+ Have your donors’ giving preferences changed?

+ Have giving trends changed?

Plan ahead. Do your research before it’s too crazy.
Formulate an action plan, act on things you can do now,
and be prepared for later.
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Channels:
Social,
Email,

Ads, etc.

Donation
Campaign Pages,
Message Donation
Forms

Thank-You
emails,
receipts,
ETES




Your Donor Journey

Do you know what your donor journey looks like?

Critical questions you should be able to answer:

+ What are your donors’ preferred giving channels?
+ Are donors finding your donation form?

+ How often do donors give once they reach the

donation form?
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How do
donors find
you?

What
research are
they
performing?

Is your
donation

process
optimized?

Are you
cultivating
donors?




Your Donor Journey

Important questions you need to answer before you can

plan!

What Is your
research are donation

How do
donors find

o they process

+ What worked last year? What didn’t work? Why? performing? optimized?

+ What did other nonprofits do? Is there anything you

can use for your organization?
+ What has changed in giving trends from last year to Are you
this year? cultivating
donors?
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Giving Tuesday Goals

In the research phase, you’ll know what worked last year and what
didn’t, including your goals and messaging. Make changes as
needed!

What is your goal this year?
+ Make it realistic.
+ Tie the goal to something tangible.

+ Kenya Keys set a goal for a specific number of bunk beds
(80)!

+ You’ll use your goal to establish your Giving Tuesday
story...

Donation Amount

$150 purchases one full bunkbed. $75 purchases one bed. Donations of any
amount help achieve our goal of providing beds for 80 children. Every dollar
goes a long way in Kenya.

$25 Donation
Provides a mattress for one student.

$35 Donation
Provides a mattress and bedding for one student.

Provides one bed in the dormitory.

$150 Donation
Provides a complete bunkbed for the dormitory.

$75 Donation

$ Other




Giving Tuesday Story

Now that you’ve established a goal, your Giving Tuesday story
is almost complete! The next step is to craft exactly what you

want to say and what images to use.

Best Practices:

+ Be specific

+ Show donors their impact

+ Tell a consistent story in messaging, images, and across all

giving channels
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Giving Tuesday Fundraising
Tools

Yer I RO D Mmission MAke » dmsticn taday.

Research fundraising tools your nonprofit can use to raise

more on Giving Tuesday.

ot sy oo b

Thanks again for pledging
your support. This is a
friendly reminder ta
complete your donation at

+ Fundraising tools to help on Giving Tuesday: el bal

rates may apply:

+ Online donation forms .
+ Text fundraising

+ Peer-to-peer fundraising
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Giving Tuesday Plan

v Research
v Goals
v’ Story

v Fundraising Tools

What'’s next?
+ Giving Tuesday plan

+ Giving Tuesday communications calendar
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Giving Tuesday Plan

Now it’s time to set timelines and get prepared. Start creating plans to:

+ Research & demo fundraising tools

+ Get photos for your campaign

+ ldentify matching gifts/sponsorships

+ ldentify communication channels

+ Set timelines for creation of communications, landing pages, donation forms, receipts,
thank yous

+ Create a communication strategy for before, the day of, and after Giving Tuesday

+ Create a communications calendar!



Giving Tuesday
Communications Calendar

Giving Tuesday relies on engaging your donors and community. A
communications calendar sets a timeline for posts and creating an

effective strategy!
Best Practices:

+ Take a multi-channel approach, your calendar will keep everything

organized

+ Your calendar should include communications before, the day of,

and after Giving Tuesday
+ Keep your messaging and call to action consistent
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SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY
Soclal Post: Social Post:
Awareness Post Awareness Post
Introduce the Consider sharing
concept of Giving what your Giving
WEEK 1 Tuesday 10 donors Tuesday campaign
who may be donations will fund!
unfamiliar with it The more compelling
your story, the more
ledy donors will be
to give.
Social Post: Awareness Email (Optional)
Awareness Post Send a shoet email Social Post:
Why should your about Giving Awareness Post
donors support you Tuesday, what it is, Do you have any
on Giving Tuesday? and letting donors cool opportunties
WEEK 2 Remind them that know about your happening on
it's coming up soon campaign Giving Tuesday?
and show them how Are matching gifts
their gift will make available? Share
on impact them here!




What Next?
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Optimize Your Donor Journey

There are many ways for potential donors to learn about your nonprofit. It’s
your job to provide the best donor experience!
+ External communications
* Emails
Awareness Consideration Donation

* Social media posts and ads

* Search ads and display ads

+ Website experience
* Donation pages

* Home page, about us page, etc.

Loyalty/
* Blog posts, articles, press releases Advocacy

+ 3rd party sites

* Charity Navigator
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Giving Tuesday
Communication Tips

Plan to send multiple communications for each channel before,
during, and after Giving Tuesday. Keep your story consistent across all

your channels.

+ Before Giving Tuesday, educate donors on what Giving Tuesday is

and why they should give to your organization

+ The day of Giving Tuesday, tell your story, provide progress

updates, promote matching gifts

+ After Giving Tuesday, make sure to thank your donors. Donor

retention is a top priority!

Give With Heart for GivingTuesday

This GivingTuesday — an International day of giving — make a lasting difference for who's h less and hurting In
South Central Nebraska. With every gift, you provide meals and care — a big step toward transforming lives this holiday season,
especially as we continue to deal with the effects of COVID-19, Please give as generously as you can. Thank you.
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Giving Tuesday Email Tips

Email marketing is a highly effective way to motivate donors to give
and is a nonprofit favorite on Giving Tuesday. Plan to send multiple

emails before, the day of, and after Giving Tuesday.
Best Practices:

+ Brand your email

+ Keep your email concise

+ Have a clear call to action

+ Add personalization

TO THE VULNERABLE

HELPING UP

Helping Up ‘ ‘
Tiwme | &5 HEROES

Dear Sarah,

As we start the new year, homelessness, addiction, and crippling poverty
continue to overwhelm many neighbors here in Greater Baltimore.

You understand the most vuinerable among us need real help .. real
hope ... and a real hero,

That's why I'm inviting you to join Helping Up Herces. Thisisa
compassionate group of friends who commit to give monthly to give
the hurting men and women at Helping Up Mission a fresh start on life.

When you become a Helping Up Hero, your generous monthly gifts will
accomplish amazing things:
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Giving Tuesday Social
Media Tips
Social media is a great way to build awareness for your Giving

Tuesday campaign. Plan to post multiple times before and during

Giving Tuesday.

Best Practices:

+ Link to your donation form

+ Video performs best on social media and inspires action
+ Use related hashtags like #GivingTuesday

+ Find and encourage brand ambassadors to reach out and spread

the word about your organization

Brother Wolf Animal Rescue
November 27, 2018 \5

Due to a lack of resources and a longer breeding season, animals in the
southeast are euthanized at a much higher rate than in the north. By
partnering with rescues in those areas where demand for rescued pets
exceeds the supply, we're able to save hundreds of animals from under-
resourced shelters in the south who may otherwise needlessly lose their
lives. Between weekly transports and special emergency transports, this
program saves nearly 2,000 each year! Donations made today will be
MATCHED up to $30,0001

hitps //secure qgiv com/event/brotherwolftuesday
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Giving Tuesday Donation
Page Tips

This is the critical point of the donor journey. Your donation pages
need to make the donation process easier, not harder.

Best Practices:

+ Brand with your logo and colors

+ If you add text and images, keep it consistent and keep it short

+ Eliminate distractions and choices including website navigation and
other engagement opportunities. If it leads donors away from your

form, it’s not a good choice for Giving Tuesday
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12.01.2020
GIWINGTUESDAY . $0.00
YOUR GIFT WILL . $10,000.00
BE MATCHED . =
. V‘
GIVE TODAY

Your gift today will go directly toward purchasing a new oxygen
machine to provide medical care to pets in need.

AND today only, every donation will be matched by owr friends
Tony Bettis and All Pro Capital up to $10,000!
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Giving Tuesday Receipts &
Thank Yous

Once a donor gives, the donor journey is not over! Use this as an
opportunity to build a long-term relationship with new donors. Do
this through automated receipts, a thank-you page, and a follow-up

email specific to Giving Tuesday.

Best Practices:

+ Make them feel like a superhero for supporting you
+ Show the impact of their gift

+ Explain how they can stay involved

Your generosity feeds families

Thank you for providing meals to our

community's hungry families.

Dear %Donors
Thank you for your gift of *%Amount% to Lakeland Food Pantry!

Your gift helps us provide hot meals to families in need. Every dollar you give
provides one hot meal to a member of our community. Together, we can give
people like Laura and her daughter 3 warm, safe place 10 enjoy a meal

After an accident at work
left her on workman's
comp, Laura walked in
our door on crutches and

left with a box of groceries

1o keep her family fed.



How Qgiv Can Help!
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All the Basics for SO/month

+ Customizable donation pages

+ Unlimited donation forms with donation amount images/text,

recurring upgrade features, and more!
+ Customizable, automated receipts
+ Matching gifts
+ Integration with Facebook donation forms

+ Unlimited admins, users, and support and training from Qgiv’s

award-winning customer experience team
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Thanks again for pledging
your support. This is a
frigndly reminder ta
complete your donation at
goivusSwve, MsgiData
rates may apply.

S

War i wipEnT £ mission MAke § dostizn today.



Text Fundraising to Engage
Donors - & - . 0

eedelndSO
+ C g““ﬂ--ﬂma
. . . . . . . . foryourpledge! :d +
+ Text fundraising is a highly engaging form of communication. Your ’;’,‘;:ﬁam%
to fulfil your pledge. Y59 O
. . . . . . may apply: Vo
text keyword can be included in all your communications including pate les T L e
-{E\_H_?ﬂm’g I.'I
emails’ SOCiaI media’ direCt mail appeals, and more. Thanks again for pledging your ma%hh’m"s‘.“m T
support. This is a friendly reminder Hr it fs:
te complete your denation at $ 5 O
A qaiv.us/Swve. Msg&Data rates
+ Why text fundraising? may apoy.

+ 91% of Americans own a smart phone
o GNESGD_QO W Multiply your impact. Make it monthiy!

+ 98% of text messages are read within the first 5 minutes B o

+ The average donation amount through text is $102.65
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Expand Your Reach with
Peer-to-Peer Events

Peer-to-peer fundraising empowers your most loyal supporters to
raise funds on behalf of your organization and can help separate you

from the pack on Giving Tuesday.

+ Ask your board members, donors, and volunteers to get involved

and reach out to their networks on Giving Tuesday
+ Host virtual walks, runs, or bike rides

+ Create a contest or challenge

o
3

2019

BRANDYWINE VaLLEY

WALK

FORPAWS

Leaderboard

Top Parscpants




What Next?
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Giving Essentials
$25MO OR $60/9™

+ 4+ + + + o+

Integrations & Reporting

Offline Donations & Registrations
Fundraising Hub Aggregated Thermometers
Donation Forms

Event Registration & Management

World-Class Customer Experience

PROCESSING FEE:

+  3.95% (Qgiv + Merchant)
- $0.30 per transaction
+ Add 1% for American Express

ECHECK FEE:

+ 1.95% (Qgiv + Merchant)
- $0.95 per transaction
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Text Fundraising

$159.’MO OR $387.’QTR

Peer-to-Peer

$259/MO DR $687/QTR

@ Auctions

$259/MO DR $687/QTR

Y PROCESSING FEE:
- 3.95% (Qgiv + Merchant)
+ $0.30 per transaction
- Add 1% for American Express

v ECHECK FEE:
« 1.95% (Qgiv + Merchant)
+ $0.95 per transaction

Y PROCESSING FEE:
« 4.95% (Qgiv + Merchant)
+ $0.30 per transaction
« Add 1% for American Express

v ECHECK FEE:
- 2.95% (Qgiv + Merchant)
+ $0.95 per transaction

Y PROCESSING FEE:
« 3.95% (Qgiv + Merchant)
+ $0.30 per transaction
+ Add 1% for American Express

v ECHECK FEE:
- 1.95% (Qgiv + Merchant)
+ $0.95 per transaction

Just starting out?
Get your feet wet with
online fundraising!

Starter

(Best for organizations processing less
than $50,000 annually)

$O/Mo

+ Donation Forms
+ Event Registration & Management

+  World-Class Customer Experience

Y PROCESSING FEE:
+ 3.95% (Qgiv + Merchant)
- $0.30 per transaction
- Add 1% for American Express

v ECHECK FEE:
+ 1.95% (Qgiv + Merchant)
- $0.95 per transaction
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Have Questions?

Are you a Qgiv customer?

Email us at

support@qgiv.com

Interested in using Qgiv? Have questions about

best practices?

Request a demo through

qgiv.com/demo-request Visit qgiv.com/blog
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Questions?
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