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A little housekeeping...

We’re recording this webinar!

> . ' All registrants will receive an email containing a link
- to the recorded webinar AND a ton of other
resources!

Feel free to ask questions!

Use the Questions chat box to ask your questions. We

will have a Q&A session at the end of the presentation.



DONATION
FORMS

PEER-TO-PEER
FUNDRAISING

CRM EMAIL

EVENT
MANAGEMENT

(=

YOUR
ORGANIZATION

AUCTION
EVENTS

el otHER e

@giv

: INTEGRATIONS

FUNDRAISING TECH

Made for you

AL Designed with you in mind
Designed for fundraisers by fundraisers through
customer-led development input

E /’«N Time saving data tools

Save time, attract and retain donors, and raise
more money with all of your fundraising data in
one place

igé Powerful integrations

Easily integrate with your third-party CRM, email
provider, and accounting software
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Powerful Fundraising Technology + Nonprofit Service Provider

We know the value of relationships and are proud to connect you with Achieve, a
member of our partner network.
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Today’s Speaker

Erica Linguanti
Director of Marketing — Achieve

Erica passionately believes that the emergence of social media has created an opportunity for

organizations to innovate and engage with donors in entirely new ways. Erica leads the strategy

and execution of all marketing initiatives at Achieve, with an emphasis on helping nonprofits tell
their stories digitally. By combining the unique needs of nonprofits with experience from working
closely with major “for profit” brands - including Hilton, Marriott, Hyatt, Preferred, and IHG - she
has developed unique tactics to drive interest for causes (and convert that interest into action).

Erica holds a BSBA in Marketing from the University of Central Florida and is Meta Certified.
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" Digital Marketing
" Social Media

" Web Design

"= Web Support

erica@achievecauses.com

Erica Linguanti
Director of Marketing



Do you spend hours creating social
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It might be time to
try new strategies!
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cher Today We Will...

v'Talk about why it’s worth investing in social media.
v'Take inventory of your current efforts.

v'Troubleshoot why you might be “stuck”:
* Low engagement
» Struggling to gain followers
* Minimal response to calls-to-action

v'Discuss how to leverage your existing data.

v'"How to prove results (ROI).

v'Ask questions (and get some answers).
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Your people are there...

72% of Americans use social media.

On average, Americans spend over 2
hours PER DAY on social media.

In @ month, the average social user
will visit 7 or more social platforms.

Reach Your Supporters & Track ROl on Social Media

*Source: Hootsuite’s Digital Trends Report 2022
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...AND they spend money!

Last year, 1 in 3 Facebook users made a
purchase on the platform.

It is estimated that ecommerce from
social media will exceed $790 billion by
2025!

Over S5 billion has been raised from
Facebook & Instagram fundraising tools.

*Source: eMarketer, Global Social Commerce Market Report 2021: COVID-19 Implications and Growth, & Facebook /
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Take a step back...

 What social channels are you
on?

* How many followers do you
have on each platform?

* How often are you posting on
each channel?

* Does your strategy incorporate
paid advertising:
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What are your goals?

Examples:

Educate general public about our mission.

Raise awareness for our services.

Increase engagement from our volunteers.

Provide impact updates to our donors.

Garner donations for urgent needs.

Influence policy/changemakers.

* Showcase corporate partnerships.
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Who do you need to reach?

 What audience(s) do you need to talk to?
* Donors
* \olunteers
* Clients
* Corporate Sponsors

 What platforms are they on?

* How can you tailor your content to be
ABOUT THEM?

Reach Your Supporters & Track ROl on Social Media
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2.9 billion users

Average user spends
19.6 hours/month

Over 23% of users
are over 45

Despite some
negative press,
Facebook remains
the most used social
network in the
world

1.5 billion users

Average user spends
11.2 hours/month

Over 60% of users
are between 18-34

Compared to other
social networks,
Instagram is
perceived as a more
“positive” platform

1 billion users

Average user spends
19.6 hours/month

Almost 50% of users
are under 30

While the largest
user base is 10-19
years old, 40% of
Gen Z report being
influenced by
brands they see on
TikTok

Do your current channels align?

TikTok LinkedIn Twitter (X)

810 million users

Average user spends
17 minutes/month

Over 80% of US
users are 25-54

This platform is great
for B2B with many
decision makers
reporting they
validate
organizations
through LinkedIn

211 million users

Average user spends
5.1 hours/month

42% of users are
between 18-29

More than 70% of
users identify as
male

Only 22% of
Americans use
Twitter

TIP: Look at your existing audience insights on each of your channels!

*Source: Statistica 2022 & Hootsuite’s Digital Trends Report 2022






Do your posts receive
low engagement?
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Find Your Engagement Rate

Likes + Comments + Shares
Engagement

Rate % _—

R 100

Total Followers

HINT: Shoot for an engagement
rate (ER) of at least 4-7%!
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Reach Your Supporters & Track ROl on Social Media

2,039 Facebook Followers

Are you celebrating a special occasion soon? If balloons are on your party list, we suggest other
fun ways to decorate that don't contribute to ocean pollution, like solar-powered lights and paper
lanterns.

Often time, balloons end up in the ocean where they could be ingested by sea turtles or other
marine wildlife. Let's make sure our celebrations are eco-friendly and memorable!

G Boost this post to reach up to 517 more people if you spend $14. Boost post

QO 1.k 10 comments 59 shares

o Like (J Comment 2> Share D~

1,941 reactions
10 comments
59 shares

98.5% Engagement Rate

112K Facebook Followers

It is our first Nesting Season Update in 2023 wa

Over the last month, LMC's research team has documented a total of 41 leatherback nests within
the 9.5-mile stretch of beach they monitor so far this season!

As these nesting numbers continue to climb and we are soon joined by loggerhead and green sea
turtles, it is crucial to remember the vital role these creatures play within our environment!

QO 975 21 comments 156 shares

o Like (J Comment 2> Share P~

975 reactions
21 comments
156 shares

1% Engagement Rate

pchieve n Sea Turtle Organizations (Top Post Comparison)

30,927 Facebook Followers

3 more leatherback nests over the last few days in Boca Raton brings our total nest number to

Q0 157 7 comments 16 shares

oY Like () Comment &> Share >

157 reactions
7 comments
16 shares

0.6% Engagement Rate
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Are you posting consistently?

* Pre-scheduling content can help your messaging to be proactive vs. reactive.

* Take advantage of social media schedulers:

(¢

'i PLANOLY ) Loomly
buffer

salesforce @ '

social studio Hootsuite" @ CoSchedule sproutsocial
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Does your content align with your audience/platform?

Happy
',’!1 i Cgl"

AFTER

Reach Your Supporters & Track ROl on Social Media
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©QyVv W

3 likes

goodwillsfl Why wait for Christmas day when you can
treat yourself now with something amazing at your
local Goodwill.

Visit any of our 34 #soutflorida locations and start
celebrating the holiday season!

© QY N

474 likes

goodwillsfl No matter your style, shopping sustainably
is possible thanks to our 34 stores in Miami-Dade and
Broward counties!

The best part of shopping secondhand is the unique
pieces you can find among the racks.

&d Find Your Store: #LinkInBio

e
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TikTok Creative Center

* Get inspired by trending songs,
hashtags, videos, and more!

ads.tiktok.com/business/creativecenter
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Do you need to “pay-to-play”?

* A few years ago, most of your followers saw your
posts in their feeds.

* With the introduction of Meta advertising and
algorithm updates, this has dramatically changed.

* By paying for Meta advertising, you can ensure
content reaches your audience(s).

Only 1-4% of your Facebook fans will
see your content without paid spend!

10K

STORIES

+

facebook.

SELECTS
STORIES

N
200

STORIES
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Support Your Organic Content
n ‘Bt Qponaoved 8 wE X r@ Instagram,

Take your fundraising efforts to the next level « achievecauses

* Placing ad spend behind

L] L]
yO u r O rga n I C CO nte nt WI I I Get advice from industry experts like Shawn -
Olds, boodleAl CEOQ, at your own pace. In .
. . IShawn’s on»@emahnd Wﬁ:j:(nar sessic:’n, you'll .”
trat that w e r donors
ensure it is seen by key i e
. » .yl,
B | - ? 2

lying within your current donor pyramid, and
L)
audiences.

more! bit.ly/3Vec7G3r

g Ny

* Meta recommends a
$5/day minimum per

campaign. i M .

achievecauses Just like butterflies undergo a
transformation and emerge as beautiful creatur... more

QOO % 16K 6 comments 18 shares

[b Like O Comment £> Share

Reach Your Supporters & Track ROl on Social Media
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Leverage Your Existing Data

Create a Facebook page custom audience

9 A new way to reach people who currently like or follow your Page

o H 7
Wa rm Au d liences 1IN CI u d e: Now you can reach people who currently like or follow your Page by selecting
that option in the Events dropdown.

* Existing social followers

1 Include Accounts Center accounts who meet  Any =  Of the following criteria:
* Donor/email lists
* People who have visited your website Page
* People who have engaged with your social channel(s) < Achieve -
Events
Choose a custom audience source X Everyone who engaged with your Page v
Connect with people who have already shown an interest in your business or product
Retention @
Your sources
@ Website & Customer list 365 days
3 App activity @@ Offline activity
£ Catalog @ Include more people @ Exclude people
Meta sources
> Video [@ Instagram account
Audience Name
= Leadform ¢ Events
= (@achievecauses FB Page 23/50
¢ Instant Experience (:!:J Facebook page
B2 Shopping & On-Facebook listings Description . Dpﬂonal
% AR Experience Engaged in the past year 25/100

@ Cancel m @ Back Create audience
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Opti

u Campaigns

Create new campaign New ad set or ad X —
; o
Buying type
o
Auction v
®
. N (]
Choose a campaign objective
L]
=4  Awareness (]
| °
|
* Traffic IS ®
o
[ ] ’4 Engagement . °
Engagement
Y Leads .
Get more me
ent, P
s&%  App promotion
Good for:
Messenger, Instagram and Whats: [ ]
! Sales o 2 Aep
Video views @
Post engagement )
Conversions @
Name your campaign * Optional v

Learn more

& A/BTest

Campaign

June 2023: IG Post Elevation

June 2023: FB Post Elevation

May 2023: |G Post Elevation

April 2023: IG Post Elevation

April 2023: FB Post Elevation

March 2023: FB Post Elevation
Marc  [X) Campaigns
il Vie
Febr
5/3
Resu

38 Ad sets [ Ads
(8] O @ ¢ @ Rules w View Setup @ Il Columns: Custom w "E Breakdown w Reports
Budget s:‘%ﬁ:mio" © Results Reach Impressions Cost per result Amount spent

$175.00  7-day click or 1,803 3,077 5,135 $0.01 $23.90

S; 75.00  7-day click or 72‘3077 9,776 13,686 7 VSU ;ﬂ $23.81

$175.00  7-day click or 16,705 98,672 178,308 $0.01 $175.00

$175.00  7-day click or 11,432 10,344 33,522 $0.02 $175.00

7-day click or 11,086 15,956 36,861 . $0.02 $174.96

3;75,00 7-day click or 12,288 73,009 143,886 7 $0.01 $175.00

$175.00 7-day click or 24,165 96,997 $0.01 $175.00

1 selected X

A ABTest B 9 @

Warm + Lookalike Audience.

Warm + Lookalike Aur

Warm + Lookalike Audience.

Warm + Lookalike Audi

Warm + Lookalike Audience.

+ Lookalike Audience.

m + Lookalike Audience.

Results from 27 ads @

88 Ad sets for 1 Campaign

i Ads for 1 Campaign

Previe Rules w View Setup @ Il Columns: Custom w

Budget Aqribmion © Results | Reach Impressions
setting

Using campaig 7-day click or 7 1,797 10394

Using campaig 7-day click or ) 1773 26,648

Using campaig 7-day click or ) 1,762 28,544

Using campaig 7-day click or 7 1,506 4741

Using campaig 7-day click or 1,383 6,490

Using campaig 7-day click or ) 1,065 6,028

Using campaig. 7-day click or 871 2182

Using campaig 7-day click or . 834 8784

Using campaig. 7-day click or ) 764 3466

Using campaig. 7-day click or ) 760 4217
;-day click or ... 1677‘(;5 9B,é;2

mize Meta Campaigns For Post Engagement

v

"= Breakdown w

12,360
34,615
35,818
6116
7.848
7114
2471
10,507
3,789

4,830

178,308

Cost per result

$0.01
$0.01
$0.01

$0.01

$0.01

Reports »

Amou
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Meta Blueprint

offers FREE courses!

T ew
.‘f"i.‘f"’



Are you struggling to
gain new followers?
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? Did you know that on average only 1 out of every 1,000 sea turtie hatchlings will sunvive to
° adulthood?

Do your part to help ensure survival for these hatchlings by:

&€ Becoming a concious and responsible food consumer

& Supporting local sea turtle conservation,

& Participating in beach cleanups,

&€ REFUSING single use plastic

& Filling holes/knocking down sand castles before leaving the beach.

*All sea turtle work performed under appropnate national manne fisheries & fish & wildiife

464 Engagements

606 Followers

100

76% Engagement Rate




Create a Lookalike Audience X

Select your lookalike source

Achieve X

Create new source w

Select audience location

Countries = North America

United States

Q, Search for regions or countries Browse

United States was added by default because it has the largest number of people in your source audience.

Select audience size

Number of lookalike audiences @

1 w

5.5M
0% 1 2% 3 4

® A 1% lookalike consists of the Accounts Center accounts most similar to your lookalike audience
source. Increasing the percentage creates a bigger, broader audience.

New lookalike audiences @ Estimated reach
2% of US - Achieve 5,540,000 people
©)] Cancel Create audience

Create “lookalike” Meta audiences to
find new people who share similarities
with your custom “warm” audiences.

. Try leveraging “Cold Audiences” to expand post engagement!

Custom audiences Create new w

Include people who are in at least one of the following

Q) Search existing audiences
Exclude people who are in at least one of the following
Engagement - Event

RSVP Hold Em' for The Homeless

Q, Search existing audiences

* Locations

« United States: Fort Lauderdale (+25 mi), Miami (+25 mi) Florida; West
Palm Beach-Ft. Pierce (DMA)

Age
21-65+

Gender

All genders

Detailed targeting

People who match:

» Interests: Poker Texas Hold'ern, Online casino, Online poker, Texas HoldEm
Poker Deluxe - Your Poker Portal, Betting in poker, Online gambling, World
Poker Tour, Casino games, Texas HoldEm Poker, Poker tournament, Texas
Hold'em Tournament, World Series of Poker or Poker

Advantage detailed targeting: ¥

« On

And/or use interest-based targeting to
reach new audiences in your
community.



@ Benchmark Alert: Social Followers

For every 1,000 email
subscribers a nonprofit has,
they average:

e 736 Facebook followers
e 229 Twitter followers
* 141 Instagram followers
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<=~ [Miake it easy to donate!

ion more

Will you sh

John Foley
Scholarship Fund

© Send Meesage

$440 raised for
&_‘ } 7 people donated.

§120 raised Donate Fundraising for > A
: : $100 raised of $100

Q0 27 11 Shares




v

i

Create Facebook
Donation Account

facebook.com/donate/signup

\ &
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el O Instagram Giving Tools
—— B ® @

Support
f < P197 Flllll‘la3 F II54'
] \ft"-' osts ollowers  Following . . .
We take care of donation processing with no fees.
HELP SUPPORT PEGGY 1 Gumbo Limbo Coastal Stewards
ADAMS | DOG + CAT RESCUE Nonprofit organization | .
y R #Nonprofit supporting sea turtle rescue, rehab, release,
Donations go to peggyadamsarl F ~ > and r:sealrch:pp 9 greate fund:alser l | > >
= . ‘mSea Turtle Conservation aise money for gumbocoasta
Donate &1 2. Stewardship
Enhancement of @GumboLimboNatureCenter
o 4 p linktr.ee/gumbolimbocoastalstewards A/ Donate
A 2 %] B We take care of donation processing with no >
o®o .
' Fundraisers
Membership  Sea Turtles Eco-Tips Events Gift Sho

Setup Instructions:
bit.ly/IGDonateButtonSetu

Instagram Live Stream:
bit.ly/InstagramDonations

Instagram Stories Donate Button

Reach Your Supporters & Track ROl on Social Media
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n TikTok Donations

To be eligible for TikTok’s donate feature,
your nonprofit will need to:

1. Build a nonprofit presence on TikTok.
2. Sign up for Tiltify AND be approved.

3. Register your organization with
Benevity Causes.

4. Set up Stripe on Tiltify.

TikTok Donate Button
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&3 YouTube Giving (

To be eligible for YouTube Giving, your
channel must:

1. Have a minimum of 10K subscribers. ;
2. Bein the YouTube Partner Program. T —
3. NOT be designated as “made for kids”.

YouTube Donate Button
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@ Benchmark Alert: Facebook Fundraisers

‘ On average, Facebook
! Fundraisers generate 5
gifts with an average
gift size of $35.

*Source: M+R Benchmark Study
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-1 TWLOHA Birthday Fundraiser

=3

To Write Love On Her Arms.
RITE
Ve Sponsored
-~ | 038185307473362

Your BIRTHDAY is more

_ ' _ : than cake and candles
Turn your birthday into a celebration of hope, and help someone’s story

keep going. Set up your fundraiser today.

Donate Your Birthday!

you 208 w1kl ave

If your birthday wish is to share hope, raising just $150 connects 500 people to mental health resources.

€) Create fundraiser!

@

=

Your birthday is more than cake and
candles. It’s more than a party. It’s a
moment to celebrate that you are still
here. That you made it to another day.
Another year. And that means
something. Your life is worth living.

IS YOUR BIRTHDAY BETWEEN
TODAY AND JULY 12, 20237

) )
https://twloha.com/birthday/ * i -

v

OCLP.GOODUNITED.IO
Support hope & help! Learn more
It's more than a party.
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Focus On Impact

e

Our goal is to raise $30,000.

VS.

Help 30 more kids succeed in
school this year!

Reach Your Supporters & Track ROl on Social Media

DONRTE

L fom waeks, peoy

10 get X s od In 3 o your
Our gos -
2400ur onine Giving event
That means tomorrow we need you.

Cadren who fab Dehind grace leved are 25%

8 reach oue €

Even battar? If we math our Great Glve goal, we wit uniock 8 $5,000 donor

netch - which means 30 Kids helped becomes 33!

Nt 15 lives changed! What betier wiy 10 kck aff your suppert of

and CIdren n our Comenity?

P

Just $84 can make & differance in » child’s life &
riteal afer-school cam. We ant o

S without yox

DONY want s wit? Dondste now

DONRATE

Sametimes it takos 8 villsge! Malp Us spresd the word tOMOrToy

by forwarding this emadl, interacting with us on Facebc

Instageam aod more

Ow [Wednesday, Aped 24) in hosor of the Great Give,

Thinks Lo Hekp from supporterns lke you, we Aave reached the xyz paint to sur
Jreat Give goalt Tht maass ss far, wa've raised the fusds together to get
xyz kids ready to succeed in school this year,

s, and with your help, we can change the

Don't forget: Just S84 can make an roact (0 4 il = need by fundng ane
MONth of after-schoot Care compiste with homenotk help, indepencen! reading

10 Bpe-SpprOprate Acviles

Doubite the lave = double the lves! Help us mest eur Graat Give gosl
#nd untock @ $5.000 doltar-for-doilar match and turn 30 changed

Sves into 35!

Show your support for early-education and change a chidd's life today
DONARTE

Help us spread the word to your friends and family!

GIVE ":‘\

e GREATGIVEY 24 _jgz_.
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Make It Tangible

* Equate giving tiers to tangible impact:
e 521 = 1 Week of After School Care
e S42 = 2 Weeks of After School Care
* S84 =1 Month of After School Care
* 5168 = 2 Months of After School Care
* 5252 = 3 Months of After School Care

o
&9’!

$168

2 Months of After
School Care

* Your giving tiers should reflect your average
gift size. If your average gift is $200, your y W
tiers should not be (525, S50, $100, other). Cilosey

Fundraising
Champions

Cara Biggs

Colette O'Neill

Sophie Torres

Did you know that kids who don’t receive a quality preschool education are
40% more likely to become a teen parent AND 70% more likely to be arrested
for a violent crime? That's why we prioritize early-learning programs - to combat

these problems at the source. $100.00

Recent Donors
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Instagram
Stories

Legislative changes continue to impact our
LGBTQ+ community. Now more than ever, we
need your help to ensure justice for all.

Will you consider making a donation to support

our LGBTQ+ programs? @@L QPP

Justice For ALL Donate now
Not affiliated with Meta

Eﬁ Like O Comment ﬁ Share

@ Instagram

Reels

lagtinis

NATIGNAL SATURDAYW
crReouET  MARCH 253
w

GCENTER 6PM-10PM

v

Croquet for a cause! Join us on March 25
th at the National Croquet Center for ...

- Consider Running Conversion Ad Campaigns

m LL L]

Homesasfe  Sponsored - @

Treat yourself while supporting South Florida's
most vulnerable residents! Shop our NO SHOW
CLASSIC Online Auction now through January

31:

Luxury Stay at The At Hom
Breakers Tasting

© JoAnne Schrader Frazier and 2 ... 1 Share

[ﬁ) Like C] Comment £> Share
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If Your Website Could Use Some Love...

Our ‘
Solutions

* You can drive ads to custom mobile-
only Meta Instant Experiences!

Prevent ‘

new cases of
violence.

1
|
g N
SIGN UP FOR UPDATES

_°

Reach Your Supporters & Track ROl on Social Media
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*You should be tracking
where your web traffic
and conversions are
coming from!

Meta Pixel
BREA BREAK | i} LinkedIn Insight Tags
INTERNET NTERNET | Google Analytics

......... i Google Tag Manager

Tracking Links

(bit.ly, Google URL Campaign
Builder, etc.)
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If your donation
form drives to a
URL outside of your
website, Google
Analytics
attribution will be
Inaccurate.

A person clicks a link with UTM parameters

Current location: externalpage.com

A person is redirected to:
loremappsum.com?utm_medium=referral&utm_source=
promo&utm_campaign=blackfriday2017

A visitor clicks a Call-to-Action button

Current location: loremappsum.com

A visitor is redirected to:
appstore.com/loremappsum

Referrer: loremappsum.com

A visitor installs the app

Current location: appstore.com/loremappsum

l

Google Analytics event is fired

In GA Reports, this conversion is attributed to
loremappsum.com

4=mmmmm Problem
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Reach Your Supporters & Track ROl on Social Media

Keep Transactions On Your Site

YOU'RE INVITED! Our 6th Annual Mallets &
Martinis event is back at the National Croquet
Center on March 25th.

Wear your favorite white outfit and join us for an
evening of cocktails, croquet, and charity - plus
five music and auction.

*All proceeds benefit our Housing Program and
Independent Living Services for homeless youth
here in Palm Beach County.

vitanovainc.org

RSVP Today Sign up
March 25, 2023

o Like (D comment 2> share

Qur 6th Annual Mallets & Martinis eventis
back at the National Croquet Center on March
2sth!

& Join us for an evening of cocktails, croguet,

and charity - plus live music and a live auction.

 All proceeds benefit our Housing Program
and Independent Living Services for homeless
youth in Palm Beach County.

vitanovainc.org
March 25th @ Sign up
Support homeless youth

o Like (] Comment £ Share

1,254

Return On
Ad Spend!

@ Croquet for a cause! Join us on March 25th
at the National Croquet Center for our 6th
Annual Mallets & Martinis event.

* Featuring croquet, martinis and live music. A
plated dinner will be followed by the opportunity
to bid on live auction items and dance the night
away.

Proceeds from this event will go towards
Vita Nova's Housing Program and Independent
Living Services.

Dinner Drinks

© You, Rand Hoch and 11 others 1 share

db Like () Comment /> Share

v

—

p

W\ lagtinis

00 00 00 00

Days Hours Minutes Seconds

Countdown finished!

Upcoming Events

&4

+

No upcoming events scheduled.
Check back soon.

Powered By @iv 2

/\
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<= Landing Pages (Lead Example) e

of Leads
e - Came from
srare.or et Social Ads!
JOINT REPLACEMENT
Bethesda Hospital East e
(Boynton Beach, FL) g
‘Within six weeks of robotic knee surgery, | was =3 e R

back on the court playing tennis three to four
times a week. | can't believe how great it feels
to be pain-free." -Roy Bachmann PATIENT SUCCESS STORES

JOINTS.BETHESDAORTHOPA

Innovative Procedures LEARN MORE

Recognized nationaily for orthop

OO« 678 104 Comments 104 Shares

P

S Like (] Comment

> Share
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Landing Page (Email Example)

{I*Homesafe

Stay In The Know

* Developed a landing page to
encourage newsletter sign-ups.

* The landing page featured a prominent email
sign-up form combined with information and
imagery highlighting mission and programs.

v

“HomeSafe truly helped me turn everything around. I can proudly say that I
have become the person I wanted to be."
s
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<=~ Unique Promo Codes Nearly

$500,000

. .. raised
() Texting [ Advertising (G

alone!

e
'47 13 Sponsored .o x

Double your chances of winning when you buy 1
Easter House ticket, and get 1 FREE!

I As I Simply use the promo code FINAL3 online
between 4/7-4/13.

EHANE

WIN A NEW
HOUSE

OR

$250,000
DOUBLE YOUR CHANCES!

Use the promo code
FINAL2 by April 13th to

buy 1 Easter House ticket 'Sflnl;‘é?df?.ﬁiw setotter
and get 1 FREE. [URL]

Reach Your Supporters & Track ROl on Social Media

db Like [:] Comment F> Share
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Reporting

Test-And-
Learn

e At least once a month, take
time to analyze your results!

* What is working? What 'T,'f"emed”t
. anne
ISn’t? Strategy

 Use this data to make Reporting/Analysis
informed decisions about
future content/strategies.

Reach Your Supporters & Track ROl on Social Media
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Don’t be afraid to test-and-learn!

* Social media changes quickly! Experiment
and pivot as needed.

 Some KPI’s to pay attention to include:
* Engagement rates
* [mpressions
* Reach
* Follower growth
* Web traffic from social (clicks)
* Donations
* Increases in comments or messages

Reach Your Supporters & Track ROl on Social Media




"It's a dialogue, not a monologue[...]
social media is more like a telephone
than a television." - Amy Jo Martin






Thank you for joining!

For more information on Qgiv's fundraising For more information on Achieve, please
platform, contact: contact:

+ contactus@qgiv.com + erica@achievecauses.com

+ 888-855-9595 + 561-412-3000

This webinar program qualifies for 1 point of
continuing education toward maintaining the

Certified Fundraising Executive
Management (CFRE) credential.

iv Donation Forms | Event Registration
. Text Fundraising | Peer-to-Peer | Auctions
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