Tools and Ideas for Spring
Fundraisers




+ We're recording this webinar! We'll send you a

copy after the webinar is complete.

+ Feel free to ask questions! Use the Q&A option to ask
qguestions and the chat option for general
discussion. We'll answer all questions in a Q&A

portion at the end of the presentation.

+ Share your highlights and takeaways on your favorite
social media channel and make sure to give us a

follow!
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lv No long-term contracts or start-up fees
[  Unlimited forms, events, users, training, and support

© INTEGRATIONS

FUNDRAISING TECH

Made for you

ALY Designed with you in mind
Designed for fundraisers by fundraisers through
customer-led development input

Elﬂ Time saving data tools

Save time, attract and retain donors, and raise
more money with all of your fundraising data in
one place

ié}’é Powerful integrations

Easily integrate with your third-party CRM, email
provider, and accounting software



Meet the Speaker

Justin Cook, Director of Demand Generation

+ With Qgiv for 5 years and a marketing professional for over 7!

+ Digital marketing and optimizing the user journey are my areas of expertise.

+ | have 3 animals: 1 dog and 2 cats.
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What We're Covering Today

+ ldeas for virtual, in-person, and hybrid fundraisers and events.

+ Tried-and-true tips to make your fundraisers and events fun and
successful.

+ The keys to success for fundraising events, silent auctions, and peer-
to-peer fundraisers.

+ How to use Qgiv’s tools to engage donors and inspire them to give.

+ Real-life examples of Qgiv clients.



Decline in new donors (Q1 — Q3
2023).

Donors who continue to give even
when budget is tight.

Donors who want to participate in
events and fundraisers.
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MAY 7, 2022 | 9AM-1PM
+ Diversify your funding sources RUN
Grants, online fundraising, planned giving, etc. .‘.__." FAM“-Y FUN

+ Implement fundraising strategies that are designed to
help you acquire new donors.

(o) s$4,655.06

S $250.00

) 1862%
nonprofit organization using the Qgiv platform. . : ‘ '

are
also great sources of new donors.

Boys & Girls Club of Greater Lowell's

+ Offer multiple ways to participate.

| e 230, Holiday ufucam
° : to create an engaging on-site experience

. : to engage attendees that can’t or don’t want to be

Same Impact New Experience.

& Ty,

in-person - .: l‘:i\




Peer-to-Peer Fundraisers
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What is Peer-to-Peer
Fundraising?

Peer-to-peer fundraising empowers your
supporters to raise funds on your behalf with tools
like email, social media, and text.

+ Peer-to-peer fundraising can be paired with an
event, but it’s not required.

+ Virtual fundraisers are a great entry point for
those new to peer-to-peer fundraising.
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MAY 7, 2022 | 9AM-1PM

WALK=RUN
FAMILY FUN

WEST GOSHEN COMMUNITY PARK | WEST CHESTER, PA

2022 Wak o Paes DavtrsDamesSDuoes

Your Name Here
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Types of Peer-to-Peer
Fundraisers . o = 0ED

There are so many options for peer-to-peer
fundraising:

Contests

Crowdfunding

-Athons (walk, bowl, etc.)
Virtual storefront

Giving days

DIY fundraising

Network fundraising
Challenges

+ + + + + + + +
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Get the Word Out

Send a Fundraising Email Share on Facebook Add a Registrant See All Donations

+ Central Hub — Allows the organization to share
mission and connect to all fundraising pages.

2

Individual and team fundraising pages

Resource center for supporters | i

‘ ; $17,275.00
\ $17,000.00 |

\ 101%A

>/

$23.000.00

Impactful images

o

Fundraising goal and thermometer
Leaderboard

+ + + + + +

Ability to share on social media

Full Rankings
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4 Key Behaviors to Raise More

Personalize fundraising pages

Supporters who update their pages raise between 7 and
18 times more than those who don’t.

Send fundraising emails

Supporters who send emails raise between 2 and 11 times
more than supporters who don’t send emails.

Donation Forms | Event Registration
Text Fundraising | Peer-to-Peer | Auctions

(egiv

Post to social media

Supporters who update every 5 days or so raise 3x more.

Reach fundraising milestones

+ At least 1 badge = $306.51
+ 0 badges = $89.54



Silent Auctions

iv Donation Forms | Event Registration
« | Text Fundraising | Peer-to-Peer | Auctions




Donors love to get dressed up, network with other
people, and engage in friendly bidding competition.
Silent auctions work because they’re engaging and fun!

+ Define your goal and tailor your experience to your

audience.
+ With the right software, virtual silent auctions can be

just as engaging as in-person.
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Silent auctions are great ways to raise money with these
keys to success.

+
+

Plan ahead
|ldentify your audience

e Sponsors, donors, and volunteers
Offer a variety of items at different price points
Highlight big-ticket items or unique items/package to
encourage bidding participation
Use bidding software
Include virtual participation to extend your reach
Add games of chance and fund-a-need items for
additional revenue
Communication!

Live Streaming
December 3, 2020

Boys & Girls Club of Greater Lowell's

23, Holiday Auction,

Samelmpact. New Experience.

Wa

N
Thank You To Our Sponsors and Collaborators' e

Sponsors
N S

Highest Bid: $1,300
Valued at: $1,700

BT Microsoft Tarner

Bidder #3 is in the lead

_'3. magic cabinet a ? ONL Last bid: 1 sec ago | View Bids N
11 bids & 2 watching
@lﬂflmﬂ
SYMETRA @ $1400 ©
Recommended Bids
$1,400 $1,500 $1,600

O Ends in 2d 22h 2m

ECEIRGIOMD>  Bidder #3 is winning
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Bidder Engagement ‘

12:34 ST E

Cart

Summary: (1items)

Offer multiple ways for bidders to participate in your
auction.

TR
® = .. Drink Ticket
2 Purchase: $5.00
Bidder #3 is in the lead

Last bid: 1 sec ago | View Bids J\, Balance: $5.00
11 bids ( 2 watching

+ Bidding app Paid Items
* Giviis a great bidder experience Q $1.400 o

Recommended Bids

Highest Bid: $1,300
Valued at: $1,700 =

Noise-Cancelling
Headphones

Final Bid: $180.00

+ Web bidding $1,400  $1500  $1,600
Drink Ticket (x2)
* Technology adverse bidders or those don’t want to Purchase: $10.00
download the app © Ends in 2d 22h 2m

e BB s Backoack
+ Bid for attendees using a Mobile Virtual Terminal S—

» Great way to offer a VIP experience! @ W=

Home Activity Cart Menu
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Maggie Grace ® Pending: $0

([ J
On-Site Management ==

Status: Checked In )

Seating: Assign Table . ) )

Payment: Visa =111 & @ Billed: $1,054 V\ew Transactions
1]

Y]

Streamline check-in and checkout for your auction.

Registration ‘ Activity ] 9:03

D Show checkout summary — Attendees Lol

" Tools for Auction Volunteers By
+ Virtual terminal accessible through an app or on E— —— s S 0EMO mode:Poyment procesing disabled
the web thrOUgh a Iaptop " e Fra $4x2 pendr  Q Search by Name/Email/Bidder # \f
> 62 Fill a Backpack Fund-a-Need ltems $50 Pendir  Tickets Checked Inﬁg Payment &8
9 b 5
+ Manage all your auction activities including i viewDetls >
scanning QR codes at check-in, purchases on-site ——
View Details >
. . . #2 -Fo B8
(both digital and offline), send event updates, and
NVOta Uhura View Details
manage checkout. #3-Rom ’

S >

+ With everything tracked through one platform,
Pavel Chekov N

#5 + Re

event reconciliation is a breeze!

. 4
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Event Notifications

+

Notify attendees and bidders about important
updates before, during, and after your event.

+ Notifications available through email, text, and in-

app push notifications.

+ Create custom notifications for important event
updates like bid start and end times, upcoming

entertainment, auction item promotion, and more.

+ Schedule out notifications ahead of time.

Natification Preview

E Check out this item! now

Qur friends at Travel Agency, Inc. have
donated an amazing trip for 2 to Spain! Don't
miss out on your chance to bid!

@ Schedule for later

Send on: Time (EST):
| |‘1 VHUO v||PM v‘

X
Send "Check out this item!"

This notification will be be sent to 6 recipients.
Email: 5 Text: 3 Givi: 4

Are you sure you want to send?



aDUa APDA of MA 2023 Magic of Hope Gala & Auction o+ il

November 3, 2023 6;00pm -11:00pm

Big Brothers Big Sisters of Southern Minnesota was live
14 March at 22:13 - Q

Paddle raise
Range of items from $60 - $5,000

Actionable steps for how to bid on home
page and created an FAQ page

Opened auction a day before the event

Livestreamed on Facebook
Communicated about how to bid
Created an engaging experience



Standard Events

iv Donation Forms | Event Registration
« | Text Fundraising | Peer-to-Peer | Auctions




f = 3rd Annual

B T« Sidewalk Market

Downtown Lakeland « April 1st « 9am-2pm

A standard event is any event that does not
include the peer-to-peer fundraising or auction
components.

+ Great entry level events and scale well!

! ' ' ' BE & E
+ Can easily be offered in an in-person, virtual, or w
hybrid format. CerrgToer o ———
Za N £ Onieties M 9 e pport our mission.
s T o
!lu""vp.- . ' e - More Events

?



Types of Standard
Events

The type of standard event is limited only by your
imagination! Here are a few types of events we've
seen:

+ Concerts
Movie showings

Bake sales

+
+
+ Telethon-style fundraisers
+ Simple activities

+

Classes or experiences

Q £1) BOISE
(©) BREWING

T
4 IO

. HEELS TO HEAL PRESENTS

DISNEY BINGG

YUUUUWTNEEUAMAMCLAMPURFAHYGUBMDTHERTUJﬂm
US FOR A LIVELY EVENING OF DISNEY-THEMED BINGO & TRIVIA

FROM THE MOST MAGICAL PLACE ON EARTH...YOUR HOME!
CO$TUMES ARE OPTIUNAL

- GAMES START AT JUST $15

"HEELSTOHEAL.ORC/VIRTUAI
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If you are able to give... |

Please consider a
donation of dry dog and
cat food so no pet
parent has let their pet

=— 9o hungry.

GOLF TOURNAMENT

.

tting Big Brothers Big Sisters of Greater Birmingham

.
— -~ -~ —
- 4 — - ‘

Introducing... Snider Hockey Shout Outs!

Snider Hockey supporters can now pi
Fan-Favorites including Gritty, Bernie Par
and Lou Nolan!
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What'’s the Key to
Success?

+ Offer an engaging activity for attendees.

+ Make it easy to register for your event with all the
details attendees need in one place.

+ Showcase what attendees can expect at your
event with images and videos.

+ Streamline the check-in process with QR code
ticketing.

+ Encourage donations throughout your event and
utilize tools to make the donation process simple.

+ Incentivize sales with promo codes and other
types of discounts.




Event Management with
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Online Event Registration

2022 Annual Dance Hall Gala

Choose Your Tickets

Hastad by Laketand Food Pantry

No matter what type of event you’re looking to run, Qgiv

Would you like to add
an Optional Gift?
s a differencel

can help you every step of the way!

+ Accept registrations online and create beautifully
branded landing pages with Qgiv’s event registration
tools!

$2,651.10
$1,500.00

+ Empower donors to raise funds on your behalf with peer-
to-peer fundraising.

+ Create and manage your auction events through Qgiv’s
auction app.
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On-Site Engagement

Manage your attendees before and on-site at your event
with these tools.

+ Quickly search, check-in, checkout, or add
purchases/donations with a virtual terminal.

* Available in an app or online. It’s easy to train staff and

volunteers!
+ Accept purchases quickly with card readers.

+ Create a virtual layout of your table and seating to
optimize the flow of your event.




%

On-Site Engagement

Highlight your event progress on-site with:

+ Customizable fundraising thermometers to show
fundraising progress.

+ A live screencast to show off your thermometer,
highlight donation activity, and more!

+ Use text fundraising to accept pledges and send
event updates.

Donation Forms | Event Registration
Text Fundraising | Peer-to-Peer | Auctions

(Qgiv

Text LFPGALA to 50155

Your gift helps feed hungry families

Text: LFPGALA + [AMOUNT] + [NAME] + [MESSAGE]
to 50155
Example: LFPGALA 100 Jon Wallace Go LFP!

Recent Activity

$150.00 Sarah Go Water Project

$144,813.86

$500.00 Trey water 4 all!

$1 50,000.00

$25.00 Kat

$75.00 Frank Wtg!

@ | $300.00 Dani Go WP!
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Get in Touch

Are you a Qgiv customer?

Email us at

support@qgiv.com

Interested in using Qgiv? Have questions about

best practices?

Request a demo through

ggiv.com/demo-request

Visit gqgiv.com/blog

Donation Forms | Event Registration
Text Fundraising | Peer-to-Peer | Auctions
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