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+ We're recording this webinar! We’ll send you a

copy after the webinar is complete.

+ Feel free to ask questions! Use the Q&A option to ask
qguestions and the chat option for general discussion.
We’ll answer all questionsin a Q&A portion at the

end of the presentation.

+ Share your highlights and takeaways on your favorite
social media channel and make sure to give us a

follow!



+ With Qgiv for over 5 years and a marketing professional for over 7!

+ Digital marketing and optimizing the user journey are my areas of expertise.



What are we covering today?

We’'re going to look at how your organization can help supporters to raise money on
behalf of your organization. We’ll include actionable tips and takeawaysyour

organization canimplementincluding:

+ How to recruit supporters to fundraise

+ How you can turn new fundraising participantsinto confident fundraisers
+ How to keep fundraisers motivated

+ How to get the most out of your fundraising tools



Peer-to-peer fundraisingempowers your supporters
to raise funds on behalf of your organization and can be
a great way to expand your reach so you can raise more.

So why should you try peer-to-peer?

The mean amount raised per participant

on Qgiv's peer-to-peer platform was $418.70 in 2022.

Organizationsrecruit 300 new donors on average

using peer-to-peer campaigns!




ow to recruit supporters.




One of the most powerful ways to spread the word
about your event and facilitate fundraisers is recruiting

past top fundraising supporters or advocates.

1. Identify people passionate about your cause.

2. Reach out to these supporters and ask if they’re

willing to participate.

3. Provide members with fundraisingresources to

spread the word about your organization.




Now that we’ve established our small advocate group,
it’s time to move on to sending out mass

communicationsto call for more fundraisers.
Why supporters should participatein fundraising
How fundraising participation works
What'’s expected as a fundraiser

Where they can sign up




A staplein fundraisingappealsis telling your story. Use
your story to convert event registrants into fundraisers.
It’s a similar story, but the twist is to put the fundraiser

into your shoes and inspire their passion.

+ Use video to help supportersvisualize their impact.

+ Provide testimonialson how your organization makes

an impact.

+ Provide examples of the services you provide.

Shave LOST
EVERYTHING




to Encourage

fundraisers by encouraging 4 behaviors.



7

4 Key Behaviors

Successful fundraisers exhibit 4 key behaviors. Encouragingthose behaviorswill

lower your number of SO fundraisers.

+ Personalize fundraising pages + Post to social media

e Supporters who update their pages raise 7-18x more than « Supporters who update every 5 days or so raise 3x more.

those who don’t.

+ Send fundraisingemails + Reach fundraising milestones

e At least 1 badge = $306.51
* 0 badges = $89.54

e Supporters who send emails raise 2-11x more than

supporters who don’t send emails.
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Communicate with fundraising supporters to encourage

these behaviors. You can do this:

FETS o

Presented by Poulsbo Animal Clinic

+ By creating a fundraisingguide

2020 Fundraising Guide
+ Through emails to fundraisers S
(" Kitsap
+ With a welcome quest TR

+ By offering office hours

Spokespet Finn

+ By creating a Facebook group




+

Fundraising Dashboards

+ Upload a fundraisingguide, social templates, email

templates, text templates, storytelling resources (and

more!) to fundraising dashboardsfor supporters to

daCcCess.

+ Supporters can create and customize their personal

and team fundraising pages.

+ A welcome quest will help supporters get familiarwith

their fundraising dashboard and will check off the 4

key behaviors!



upporters

resources and tools to raise money.



* Educate Supporters

Supporters are not everyday fundraisers. Without the
proper resources to help them raise funds, they may end
up becoming frustrated. Help them learn and feel
confidentin their fundraising abilities. Let’s look at the
following more in depth:

+ Fundraisingguides
+ Your story

+ Appeal templates
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Guide to Fundraising

Fundraisingis not an easy task. A guide to fundraisingis
a perfect way to help supporters understand what it

takes to raise money.

+ Provide actionabletips on how to raise money and tell

their story (and yours!)

* Include actions and items supporters should avoid

+ Help them get familiarwith their fundraisingtools (if

it’s not builtin)

+ Include appeal templates
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Get started ASAP!
Don't pull an all-nighter and wait until the day before your event to start
asking for donations. You'll keep stress at bay and avoid disappointment
if you start your fundraising efforts early!

o

“ Make a donation.

Show people you're serious about meeting your
undraising goal by making a contribution yourself.
Share your donation on social media and ask
people to join you on your quest for fundraising
glory. Even if it's a small donation, people like
seeing you practice what you preach!

Wt (@—

Raise the bar.

If you meet your fundraising goal, raise it! People
wre more likely to give if you haven't met your goal
yet. To update your goal, just click the Update My
Goal button below the thermometer on your
personal fundraising page!

Find a match.

Companies and employers will often match their
ployees’ gifts. If you have an awesome employer
o agrees to match donations, make sure your

Sare L ahact tha Annardinihe ta dadkla

Share your personal fundraisin
page on social media.

Take a break from the cute cat videos to share yo
personal findraisina naael Click tha Share Fuen

Invite friends and family to join
your team

Share a story from the nonprofit

+

®.

Quincey Givens
10:00 am

Big shout-out to everyone who's suppx the cause to [goal
you'd like to achieve]. You guys rock! Want to take your support a
step further? Join my team! Together we can accomplish more for
[Nonprofit Name]. You can sign up here: [link to the registration
page). Just be sure to join my team, [Your team name], when
registering! Let’s hit this team fundraising goal out of the park!

b Like © Comment

Quincey Givens
10:00 am

Once upon a time... okay it wasn't that long ago, | asked you to
support me during this fundraiser. But you're not just supporting me
when you donate to [Nonprofit Name]. You're also helping [those the
nonprofit serves]. Meet of the P! 's iari

[Nonprofit story].

When you donate to my fundraiser here, [fundraising page link], you
help [those the nonprofit serves] [goal you'd like to achieve].

th Like © Comment

SOCIAL POST TEMPLATES FOR



Remember that story we used earlier to recruit
fundraisers? Provide them with some easy-to-use

statements for their fundraising! Make sure to include:

+ Common storytelling pieces you use in appeals
+ Client testimonialswith excerpts they can use

+ Mediathey can share includingimpact videos and

images

Few things make me happier than [specifics about supporting your cause].

As a [your nonprofit] supporter, you know we help to further our cause by
[your fundraisers, projects, efforts to further your cause].

That's why I'm writing to you today. As need for our services continues
to grow due to [specific cause statement], your generous support is
more vital than ever in our ability to provide [services you provide,
projects you complete].

You can help us complete [A, B, and C specifics about furthering your
cause] by sending an urgently needed contribution to [your nonnenfitt

today. Here's what your tax-deductible donation can provir Brother Wolf Animal Rescue -
' March 8- Q

$25.00 We wanted to give an update for everyone who has been asking about
Cleaning supplies for or “Hope” the chemical burn puppy. The outpouring of love for this littie one has
one semester, been heartwarming. We are so very grateful to each and every one of you
who has commented, shared her story and donated to ongoing medical
care. Hope is going into surgery shortly to have a portion of her ear
$50.00 removed. She needs your support now more than ever. We have been
working with the Newport Police Department to try and bring justice for

Art supplies for ten stud Hope If anyone has information please call them at 423 623 5556.
semester.

$100.00

A backpack filled with n)|
supplies for one studen

{Insert specific statement of impact. You can use an imag
impact, as shown in this example.]

You help to make so much good happen at [your cause]
cleaning supplies, ant supplies, school supplies for childre
Thank you. | hope you'll continue your commitment to [yol
a generous gift to [your nonprofit] today at [website/onling

We are deeply grateful for your continued support. Your



+

Appeal Templates

Provide supporters fundraising appeal templates so they

can quickly send appeals! Make sure to include:

+ Email templatesincludingrecruiting, various

fundraising appeal emails, and thank you email

+ Social media templates for Facebook, X (formerly

known as Twitter), Instagram, etc.

* Include similar templates as email to give fundraisers a

mix of templates to choose from

+ Text message templates

-

®.

Invite friends and family to join

your team

Share a story from the nonprofit

Fundraising Center Templates

Quincey Givens
10:00 am

Big shout-out to everyone who's supported the cause to [goal
you'd like to achieve]. You guys rock! Want to take your support a
step further? Join my team! Together we can accomplish more for
[Nonprofit Name). You can sign up here: [link to the registration
page). Just be sure to join my team, [Your team name], when
registering! Let’s hit this team fundraising goal out of the park!

b Like B Comment

Quincey Givens
10:00 am

Once upon a time... okay it wasn't that long ago, | asked you to
support me during this fundraiser. But you're not just supporting me
when you donate to [Nonprofit Name). You're also helping [those the
nonprofit serves]. Meet [name(s) of the nonprofit's beneficiaries)'

INannrafit ctarul

aiser here, [fundraising page link], you
ves] [goal you'd like to achieve].

~ Personal Emails Sent from the Fundraising Center

From Participant — Ask Others to Donate

From Participant — Custom Thank You to

Personal Donors

From Participant — Ask Others to Join Team

From Team Member — Send Email to All Team Members

From Team Captain — Custom Thank You to Team Donors




Communication Tools

+ Your organization and supporters can communicate

with your networks through social media, email, and

text.

+ Personalizationtokens and email lists help you and

your supporters to add a personal touch to

communications.

+ Organizationscan use Qgiv's Al-powered Fundraising

Q)

Content Assistant to run email campaigns during

your peer-to-peer fundraiser.

v
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Get the Word Out

Providing easy access to your fundraising page is a great way to increase donations

X [ £]

Send a Fundraising Email Share on Facebook Add a Registrant See All Donations
— = $1,000.00
acheved
pe - $8,000.00
'l QJ -] s goal

12%

of your goal reached

Fundraising Content Assistant

This Al-powered assistant helps you get a head start on your outreach by automatically generating
content specific to your organization and event, so you have more time to focus on your world-
changing work

Whet is the topic of this emell compeign? ([
| Choose email campaign topic v

Keywords: S keywords ieft

Enter up to five keywords/phrases to include in the email

* Learn some pro tips!

Plecse ovoid shoring ony sensitive information in your keywords. To generate content, Ogiv shores your
keywords, orgonization namedocation, and basic event information with OpenAl. By using this feoture, you
ogree to OpenAl's Usage Policy ond Sharing ond Publicotion Policy.

Learn more about whot dota  sent to OpenAl

or Cancel

—
K 2
—"




upporters

nd provide supporters incentives to
eet fundraising goals.



Gamificationis the process of adding game mechanics to

a non-game situation. In this case, nonprofitsinclude

game mechanics to make peer-to-peer fundraising more

appealingfor supporters.

+ Create and customize
to show fundraising progress.
+ Create or use the default badge
system.
+ Dedicated team and individual can be
integrated on any page.
+ Challenge participantsto make

for motivation.

PARTICIPANT BADGES
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Fundraising Achieved
Award this badge when Anyone reaches 100 % of goal
7%, Top Fundraiser
0
B" Award this badge when Anyone raises the most funds for their event
Z?

Profile Completed

cepsa e ol |
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Most Donors -
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Offer incentives to individualsand/or teams to motivate
them to raise money. These incentives will keep

fundraisers focused on the prize and raising funds!

A few examples:
+ Item reward based on amount raised
+ A minimum for a team to participatean event

+ Event-based reward for amount raised

Toss The Boss: Send your (willing)
boss Over the edge by raising a
minimum of $1500. Rally your co-
workers to make it a company wide
effort to raise funds and see your boss
take that big step over the side of the
Courtyard Marriottl Companies that
participate in Toss The Boss will

receive event day recognition.




+

Send Encouragement

Fundraisingis hard and even with all the toolsand
resources provided, some supporters may still be
struggling to reach their goals. The #1 thing you can do
to help them is to let them know you’re there to help.

+ Email supporters who are struggling to gain

momentum.

+ Set up automated emails that congratulate supporters

for reaching fundraising milestones.

+ Reach out directly—by phone, text, or with a

personalized note.
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Put relationships at the
heart of your fundraising.

Bring together the best of fundraising, volunteer, and donor relationship
management with a unified giving platform! Connect with your
donor community to raise more donations and build support for your

world-changing work.

+ Attract new donors to support your cause and leave lasting

impressions throughout their giving experience.

+ Level up your fundraising results and unlock future giving
potential by unifying your donor data and tools.

+ Build meaningful relationships with deeper donor insights

and time saving tools.




Learn More

Are you a Qgiv customer?

Email us at support@qgiv.com

Interested in using Qgiv? Have questions about best

practices?

Request a demo through

ggiv.com/demo-request Visit qgiv.com/blog
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