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+ We're recording this webinar! We'll send you a
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copy after the webinar is complete.
et
+ Feel free to ask questions! Use the Q&A option to
ask questions and the chat option for general
discussion: we'll answer all questions in a Q&A
portion at the end of the presentation.

+ Share your highlights and takeaways with the
#ggivwebinar hashtag, and make sure you follow
@Qgiv!
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Meet the Speaker

Tiara Stephan,
Product Marketing Coordinator

+ With Qgiv by Bloomerang for 3 years!

+ | love researching fundraising best practices and
helping nonprofits level up their fundraising game.

+ You can often find me at a concert, watching

movies, playing trivia, or hanging out with my dog!
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What Are We We’'ll take a look at how to:
Covering
Today?

Thursday, November 7

+

Increase recurring gifts

+ Encourage donors to upgrade their
one-time qifts

+ Build awareness of recurring giving
options

+ Optimize donation pages and
donation forms

+ Build loyalty and inspire advocacy



Why Focus on
Recurring Giving?



#1: Recurring Donors
Give More

+

Recurring donors give more

Recurring donors have a higher
lifetime value

Recurring donors have a higher
ROI

+ The acquisition cost of
recurring donors is lower than
one-time donors, and they give
more during a year.

+ Acquiring one recurring donor
is more cost-effective than
acquiring a one-time donor.
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Recurring donors give

more money than one-time donors
in a year

Recurring donors give

more than one-time donors over
their lifetime

Average monthly recurring
donation (that's $372 per year!)



#2: Recurring
Donors Stay Longer

Recurring donors give to your
organization often, so it's
important for them to stay
up-to-date.

Encourage donors to stay involved
with updates on the great work
your organization is doing.
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Recurring donors are two times
more likely to support a nonprofit
beyond one year

Average retention rate for monthly
donors after one year

Of recurring donors register for
events and participate in
peer-to-peer fundraisers
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#3: Donors Prefer The rumber of ecurring donors
Recurring Giving

from 2018 to 2022
Donors prefer recurring giving

because it's more convenient for
donors than a one-time gift.

A Iarge one-time donation places is more attainable to donors than
’ giving $300 one time

more burden on donors. Break up
that large donation into smaller
gifts to make it easier for donors
to initiate a gift.
Multiple small gifts give donors

more satisfaction than a large,
one-time donation
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The Donor Journey

Ads, emails, blog 3rd party sites like Website pages, Receipts, thank-you
posts, press Charity Navigator, donation pages pages, thank-you
releases, social website pages like emails, additional

media, etc. the About Us page ask emails, donation
or pages dedicated page, etc.
to describing your
cause, etc.




Add Recurring Giving to
Donation Pages and Forms



Add Recurring Gifts to
Donation Forms

Add recurring gifts to your donation forms so
donors have an easy way to make a recurring

gift.

Eliminate donor friction by:
+ Adding multiple recurring giving options

including custom and pre-set giving plans
+ Providing multiple giving frequencies

+ Allowing donors to set start and end dates
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Thanks for supporting the Vi€toria Bach Festival during this time of global generosity
for G;l\r/ing Tuesday!

Choose Your Gift

DOoEDe



Use Subtle Reminders
on Your Donation
Forms

L 4

Make it ongoing!

Sarah, your steady support helps us plan ahead
and you can cancel your gift at any time.

Yes! Give $10/month!

| No thanks. Complete my one time gift.

@giv
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Encourage donors to upgrade their
one-time qgift to a recurring gift on
your donation forms with subtle

reminders.

Recurring upgrade features:

+ Highlight recurring options on

your donation form

+ Use callouts to encourage

upgrades

+ Use prompts as a final ask
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Show Recurring Gift
Options on Donation
Pages

There are a multitude of design elements
you can use on your donation page to
encourage donors to make a recurring gift.

. Support Green City Market with your
+ Create a banner Image gift today.

Power our mission with your generous gift

+ Add an impact statement for recurring

gifts

+ Eliminate distractions and choices
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Donation Page

Example + Recurring qifts added

+ Subtle callouts and reminders

added to their donation form

Double Your Impact!
The first $2,000 given on #GivingTechday

willbe p=—=""

Ewell,
‘ ' and Ei
~ Memb

+ Matching gifts included at the

Like Us on Facebook

top of the page.

Consumer Technology Ass...
SESaR 232 followers

JCTA
EXIZEDIUN DATIONGE

% Consumer Technology (’

ey ICTA 3L %
' Association Foundation
about 2 months ago

ICTA

+ Thermometer to show off

fundraising progress

+ Social widgets used so donors

A New Look for CTA, CES, and CTA
Foundation

' Today marks an exciting milestone for us all. can see SOCiaI posts and ViSit

The Consumer Technology Association
A | (CTA) and #CES have just unveiled a

Let's get your detalls. refreshed, reimagined logo, symbolizing a the Orgls SOCiaI pages

— unified vision that represents the powerful

Don'tshare my neme publicly @

connection between technology and
e humanity. And now, the #CTAFoundation v
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Add Recurring Giving with
Qgiv’'s Donation Forms

Your gift supports our mission. Make a donatic

+ Recurring tab = "
+ Subtle reminder to upgrade Choose Your Gift
+ Recurring prompt One Time ® Ongoing

+ Images and text on donation amounts

eekly =
Every Other Week

Monthly

+ Giving plans - sty

+ Start and end dates 2 |
+ Custom donation pages : |
1 Week of Groceries $25 '

+ Multistep forms

Provides 1 full week of groceries for 1 person

+ Multiple giving frequencies %5

$100




How to Build Awareness of
Recurring Giving Options



Send Dedicated Appeals

Craft specific messaging in email, social
media, direct mail, and other appeals to

encourage donors to make a recurring gift.

1. Mention recurring as an option in
year-end giving and GivingTuesday

appeals

2. Send dedicated appeals asking for

recurring gifts

3. Create “giving plans” with impact

statements

® Ongoing One Time

Give Monthly v

Provides groceries for 5 families $250

Helps pay utilities for a family-- ensuring they have  $100

heat and hot water

Provides culturally preferred food for 2 families $50
A flo ple ingredient for

Provides breakfast for 5 families $25

Provides produce for 1 family $10

Other

Greatest Impact

Thanks for giving Monthly! Your steady support helps us meet ongoing
needs and plan for the future

Your gift starts today. Cancel anytime.

® Customize Dates
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Show Donors the Impact
of a Recurring Gift

Explaining the impact of a recurring gift
increases the likelihood that donors will
choose to give a recurring gift to your

organization.

+ Use text to describe how donors will make

a greater impact
+ Use images and videos to show the impact

+ Explain to donors what can be

accomplished with a recurring gift

(Qgiv.
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Brother Wolf Animal Rescue
March8-Q

We wanted to give an update for everyone who has been asking about
“Hope" the chemical burn puppy. The outpouring of love for this little one has
been heartwarming. We are so very grateful to each and every one of you
who has commented, shared her story and donated to ongoing medical
care. Hope is going into surgery shortly to have a portion of her ear
removed. She needs your support now more than ever. We have been
working with the Newport Police Department to try and bring justice for
Hope. If anyone has information please call them at 423 623 5556.
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Ofter Incentives for
Recurring Donors APCH Social
Change Club

Want to support A Place Called Home and stay involved all year round?

Encourage donors to make a recurring gift by

making them feel special! Since these donors

Then membership in our is for you! For making an
H Y H iy . ongoing minimum annual or monthly donation, you will receive special
will be giving on a frequent basis, it's best to: Qe TE o) 2 bt

benefits, free tickets to APCH events, and exciting invitations

throughout the year. Have fun while doing good! Sign up today!

+ Segment your communications to recurring

donors
+ Use special language in appeals
+ Create an exclusive group

+ Offer extra incentives




Recurring Donation
Appeal Example
Helping Up Heroes by Helping Up Mission
+ Impactful statement and image

+ Breakdown of the impact for each

monthly donation amount

+ Created an exclusive group, “Helping

Up Heroes”

+ Special language in appeal CTA: “l want

to be a hero”

j—lidpmg Up

Mission

Dear Sarah,

As we start the new year, homelessness, addiction, and crippling poverty
continue to overwhelm many neighbors here in Greater Baltimore.

You understand the most vulnerable among us need real help ... real

hope ... and a real hero.

. 97 HEROES

Qgiv
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4 A HELPING UP
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$25 a month can provide 12 hot, nutritious meals.
$50 a month can provide 5 nights of shelter.

$100 a month can provide job training to help
someone achieve living wage employment.

$250 a month can help a devastated person break the
grip of addiction and begin a new life in recovery.

| WANT TO BE A HERO
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Build Awareness for
Recurring Giving with
Qgiv

Create specialized content that goes

exclusively to different donors.
+ Pull lists of new and recurring donors.

+ Use a CRM integration or email integration V

to target donors.
Thank you, Todd!

+ Mention their support and how it has Your gift of $100 will make a difference.
impacted your organization in future
appeals.

+ Thank them and send them reqular
updates.



Build Loyalty and Inspire
Advocacy
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The Donor Journey

Awareness Consideration Decision Loyalty/Advocacy
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Re3dy 10 change 3 stucents e
today?

Want 10 set your own fundraising
eoar?
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During Your Year-End
Campaign
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Donation Confirmation
Page
Customize a confirmation page that continues your

story and thanks your donor!

+ Set up a specific thank-you page for your year-end

campaign with your impact statement.

+ Add a personalized video.

+ Let them know to expect a thank-you email.

. . . . Because of you, we're able to collect donated produce from local farmers and
+ Add social sharing so donors can easily share their distribute healthy, nutritious food and fresh produce to families in need. Last month, you

made it possible to deliver enough food to make 173 healthy meals for a family of four!

donation (and your mission!).

+ Include a donation verification and your nonprofit's

tax information.



Donation Receipts

Create specific year-end receipts with

special language for donors!

+ Make it personal with a personalized

salutation.
+ Include a sincere thank-you message.

+ Be sure to personalize messages for

one-time and recurring donors.

+ Include an impact statement and video

(if you have one).

+ Tell donors how to stay involved.

Qgiv
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Thank you for
your support!

™\ Blossom’s

Animal Sanctuary

Thank you for becoming a champion of Blossom's Animal Sanctuary, Tiara!

We are immensely grateful for your continued commitment to supporting orangutan conservation through your recurring donations. Your unwavering generosity plays a crucial role
in the ongoing care and protection of the orangutans and the preservation of their natural habitat. Each month, your contribution allows us to plan and execute vital conservation
projects and provide continuous care for the animals we hold dear. Your consistent support not only enriches the lives of orangutans but also inspires our team to strive for greater
impacts and innovations in conservation. Thank you for being an integral part of our efforts and for continually believing in our mission.

Name: Tiara Stephan

Recurring ID: 1422824

Donation Amount: $20.00

Frequency: Monthly

Donation Start Date: November 6, 2024
Donation End Date: n/a

Payment Type: Visa

Total Payment: n/a

If you wish to view your recurring summary, please click here
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Custom Receipts

Use the receipting tool to create
receipts that will knock their socks off.

+ Create special receipts for recurring

donors.

+ Add conditional content that makes V

donors feel special.

Thank you, Todd!
+ Add photos and links that show Your gift of $100 will make a difference.

donors their impact.

+ Update periodically so they don’t get

stale. \. v,




Other Ways to Thank
Donors

Follow up with additional thank-you
messages.

+ Post a quick update on your year-end
campaign through social media. Include
a picture or video, and link back to
your form.

+ Give donors a quick call to show your
appreciation.

+ Send a text message.

+ Mail donors a handwritten note or a
thank-you gift.

°
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ﬂ; Pilgrim Pines Conference Center is with \
T2 and ;

September 7 - Q

Thank you, Paul!
Click this link https://secure.qgiv.com/event/phonathon/ or text
"Pines" to 50155 to help camp.




After Your Year-End Campaign
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Update Donors on Your
Post-Campaign Progress

Provide an update to donors after your
year-end campaign ends. Let donors know
how much you raised, if you met your
goal, and how the funds will be used.

+ Utilize emails, letters, phone calls, text
message, and social media.

+ Provide ways for donors to stay
involved.

+ Segment communications to different
types of donors when possible.

by bloomerang

"When we came to the ship for the first time, | was
just thanking God over and over. There is no gift
greater than good health."

—Benessa's mother,

Thank you again for making a difference. The prayers and support of caring friends like you truly tum
lives around

We look forward to your continued support. If you'd like to do more, we offer many ways for you to
help by suppoding a crew member. Shopping our calalog, or even leaving a legacy

Many employers sponsor matching gift programs and will match any charitable conltributions or
volunteer hours made by their employees. Click here to find out if your company has a matching gift
policy

Following the model of Jesus

Don Stephens
Founder
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Send Recurring Donors
Updates Year-Round

$7,092.00

$10,000.00 { °!

segmenting your communication. R =5 '

Keep recurring donors updated on how
their donation is making an impact by

+ Send sustaining donors periodic emails ol St
telling them what they’re achieving. ot = N

+ Post updates on your organization \. e | 4

through social media.

+ Periodically ask sustaining donors to

upgrade their gift amount. Of nonprofits never attempt to
retain a recurring donor after a
+ Build an outreach plan for lapsed credit card was canceled!

donors or canceled credit cards.



How to Raise Even More

°
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Use Text Fundraising

"a n'rext BGCI
— t° 50155

BOYS & GIFLS CLUDS
OF NDIANAPOLS

Text to Give

We made it easy for you to donate! Text BGCI to 50155 from
your cell phone to make a donation on #GivingTuesday!

by bloomerang

It's easy for donors to set up a
recurring gift via text!

+ Set your keyword for your
donation form.

+ Donors text the shortcode and
indicate how much they want
to give.

+ They land on a shortened
version of your donation form
that includes your recurring
options!
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Use Peer-to-Peer D operns

Fundraising Donors can make recurring

gifts during a peer-to-peer
campaign, too! This is a great
option for:

+

Giving Tuesday campaigns

v
Beacon of Life goard

July 1, 2020 - August 31, 2020

+

Racing events

Event Leaderboard About Us

+

$16,238.88 Board campaigns

For almost 40 yoars, Boacon of Life has been a guiding light for
women in our community expedencing homelessness due to
trauma, substance abuse, domestic nce and incarceration Our
program isn't just about finding a job or having a place to live — it's
about repairing broken relationships. bullding new ones, creating
boundaries and strengthening the mind. body and spirit

+

$11,000.00 DIY Fundraising events

Beacon of Life. 3 501(c)3 nonprofit, is the only shelter in Cantral
fowa that provides transitional housing with supportive services in a
stru nvironment sxclusive to single women. Thanks to the

f our donors, our safe and secure faciity is fully

147%

+

Anything really @

equipped vith & pantry. kitchen. laundry room. activity room and
around-the-clock staff for 34 women

Every year, our amazing Board of Directors participates in a
View Full Loaderboard fune fort called the Board Appeal You can help us reach our

511,000 funding goal by donating on behalf of ane of our Directors
Any amount helps but here's a few suggestions Donate Now




GIVING PLATFORM

Connections that !

Data Management
Reporting & Predictive Giving Insights Marketing &

[ J [ ] [ ]
maXImlze lmpact Analytics Membership Management Engagement

Grant Tracking

Bring together the best in donor .
management, fundraising, and volunteer % Fundraising Volunteer
management to: . Donation Forms Volunteer Profiles
; Event Management Recruitment & Scheduling
Text Fundraising Qualification & Screening
Peer-to-Peer Personalized Outreach
Auctions Attendance Tracking

+ Connect data, external tools, and teams
+ Insights that lead to better results

+ Automate & simplify your day-to-day

+ Attract new supporters

+ Increase fundraising revenue g )
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Have Questions?

Qgiv customers email:
support iv.com

Interested in using Qgiv?
Request a demo through
ggiv.com/demo-request

Have questions about best practices?
Visit ggiv.com/blog



mailto:support@qgiv.com
http://qgiv.com/demo-request
http://qgiv.com/blog

Questions?






